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Presenter
Presentation Notes
I would like to thank the organizers once again for this very interesting conference and would like to welcome you to my presentation
which will be about regional media diversity and how to measure regional media diversity in German Public Service Broadcasting
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Presentation 

1. The concept of media quality 
 

1. Media diversity… 
 …and communication sciences 

 …and (German) media politics 
 

2. Operationalization of regional diversity 

3. Results & conclusion 

Presenter
Presentation Notes
I will start with some thoughts on the concept of media quality
and will be able to determine that media diversity is one of the most prominent criteria when measuring media quality
since this is especially important to the German case I will both talk about media diversity in communication sciences as well as in German media politics
the third and main part of my presentation will focus on the measurement of regional diversity of television content
and I will finish with some of the highlights of our results
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Media quality – media diversity? 

media quality 

? ? 

? ? 

economy 

(communication) 
sciences society 

diversity 

(media) politics 

Presenter
Presentation Notes
where to start? so the concept of media quality and especially its definition has been debated for a few decades and there doesn’t yet exist a common definition of the term
this has a lot to do with the fact that there is actually a diversity, a multiplicity of perspectives on the term media quality.
So not only communication science scholars with their academic perspective
but also society as a whole
or large media enterprises that look upon the term from an economical perspective
or even media politics and specifically media regulatory authorities
might define media quality differently than any of the other “stakeholders”
democracy theory and also normative perspectives suggest basing the term media quality on fundamental values of democratic and pluralistic societies
[KLICK] there is one thing though, that all of the different perspectives mutually agree on: and that is that diversity is one of the most prominent, most important criteria for media quality 
the first perspective I would like to discuss diversity in is communication science
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Diversity & communication sciences 

diversity 

structural diversity diversity of content 

information opinion 

− topics 
− actors 
− regional references 

influential operationalization approach (Schatz/Schulz 1992) 

Presenter
Presentation Notes
the measuring of diversity as a criteria for media content in communication sciences actually roots back to a very influential approach in this field of research (at least in the German speaking part of communication sciences ;-))
and that is the operationalization of diversity by Schatz and Schulz which they proposed in 1992
so the first differentiation that the two recommend is between strucutral diversity and diversity of content.
structural diversity means f.e. what kind of journalistic genre does this media content belong to?
diversity of content on the other hand means is there informational as well as opinion-fueled content to be found?
Schatz and Schulz split that last category even further into 3 main types of diversity:
diversity of topics
diversity of actors
and diversity of regional references (regional reference means which specific location or region is being mentioned in the media content?)
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Media quality – media diversity? 

media quality 

? ? 

? ? 

economy 

(communication) 
sciences society 

diversity 

(media) politics 

Presenter
Presentation Notes
apart from this academic perspective on the terms media quality and media diversity the other relevant perspective that needs to be considered is the perspective of media politics.
the reasons for that are that
one: considering the diversity of perspective on the term that we are trying to measure later on, it would not be a “complete” operationalization if only one perspective was to be included
and two: the German broadcasting system is a dual one
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Diversity & (German) media politics 

regional 
mission 

regional identification 

regional content 

dual broadcasting 
system 

public service TV 

private TV 

(inter-)national 

regional 

Presenter
Presentation Notes
so in Germany there exist private TV broadcasters as well as public service broadcasters
since there is freedom of press in Germany the private channels are not to be told what to broadcast
the public service channels on the other hand receive financial support from the state that collects it from taxpayers
and that is why the state can negotiate some programming requirements which have been agreed on in the Interstate Treaty on Broadcasting
the most important regulation is that the public service broadcaster are to guarantee the primary informational coverage form the German public
other regulations are specific to certain channels:
the nationwide channel (das Erste) is obliged to provide its audience with both international and national content
while those 7 channels are expected to provide regional content for their audience
so what kind of regional content are they supposed to provide? what is their regional mission?
first they should focus on what is happening in their respective region and broadcast a well-balanced program that addresses multiple topics and actors amongst the regional society
and second, as an internal working paper of the regional public broadcasting supervisory board states, they have to take “the sorrows, the joys as well as traditions” of their viewers seriously
so they have to broadcast regional content and contribute to regional identification inside their assigned distribution areas
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Importance of regional media content 

Success 
− TV market shares 

Potential 
− Regional public spheres 
− Participation on regional 

level 

German media system 
− media convergence & 

decreased external 
diversity 

− Recipients’ need for 
regional information 
not satisfied 

vs. 

Our study 
mandated by the State Regulatory Media Authority 

Presenter
Presentation Notes
now that we have looked at how the concept of media quality and the term media diversity can be defined and looked at by two different perspectives,
I would like to point out the importance of regional media content and its diversity
on the one hand side, regional media has the potential to create regional public sphere
and can therefore make political participation on a regional level possible
the 7 German regional channels are also a big success: they are amongst the most successful TV channels in terms of TV market shares
on the other hand side, processes of media convergence in the German media system that decrease the external diversity of media (enterprises) are on-going. And they come with a relevant turn for regional and diverse media content: those multinational media players that provide national or even international content  are unable to satisfy the need of their recipients who are seeking regional information

and exactly that is the context of the study I am presenting to you today which my colleagues and I conduced as mandated by the State Regulatory Media Authority
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Methodology 

• Continuous TV programming research since 1998 

• quantitative content analysis, 2 samples per year 

2012 innovation: regional focus 

• Sample: 1 week in October 2012 (15th – 21st) 

• Reliability: 0,95 (Holsti coefficient) 

• TV channels: 

Southwest 
Broadcasting 

North German 
Broadcasting 

Presenter
Presentation Notes
there exists a longstanding tradition of continuous television programming research in Germany which has actually been conducted ever since 1998
so twice a year a whole week of television content of the 8 major German TV channels is being recorded and analyzed by a content analysis
in 2012 happened a shift in research focus and we were asked to measure and analyzed just “how” regional the channels with a regional mission really are
our sample consists of one week of television in October 2012 and the coding of the regional diversity indicators reached reliability coefficients of .95 which we consider to be highly staisfying
the two channels that we analyzed are SWR, the Southwest Broadcasting, and the ndr, the North German Broadcasting
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Operationalization of regional diversity 

regional diversity 
indicators 

diversity of regional topics 

diversity of regional actors 

diversity of regional references 

1.  Combination of regional references and content 

2.  Diversity of regional content 

Presenter
Presentation Notes
how did we measure regional diversity in television?
the first part is about combining regional references with the analyzed TV content
here you can see two different ways of going about this:
in both cases coders are being handed a comprehensive list of all municipalities of the analyzed region (here it is Southwestern Germany)
so while coding the coding team can crosscheck all regional references in the TV content with the list and therefore code whether the content references the respective region
a more advanced version if you want to analyzed to which region or to which municipality how much of the content was referenced to: you could already give codes to all the municipalities/regions that you are analyzing. This will facilitate data correction in the analyzing process.
the second part is obviously measuring regional diversity indicators:
we adapted the approach I presented to you earlier by Schatz and Schulz and are measuring
diversity of regional topics
of regional actors
as well as of regional references
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Regional diversity indicator: topics 

Content that references 
the region 

thematic category 

Content that references 
other regions 

singular topic 

regional topic 

− politics/administration 
− economy 
− societal interactions 
− traditions 
− factual issues & advice 
− sports 

Presenter
Presentation Notes
to measure the diversity indicator of regional topics,
we first differentiate between content that references the region and content that references other regions
the content with regional reference is further differentiated:
which thematic category does the TV content belong to? An example for a thematic category would be human touch.
next we measure which singular topics inside those rather broad thematic categories are being broadcasted?
those two thematic variables are also used for the rest of the continuous TV programming research so they are not specifically for regional content
to really being able to look at what kind of regional topics are being talked about on the air, the third variable for measuring the diversity of regional topics differentiates between
regional politics
regional economy
societal interactions in the regions
or even regional traditions
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Regional diversity indicator: actors 

professional 
contextualization 

actors from other regions 

actors from the region 

specific 
contextualization 

− politics/administration 
− economy 

e.g. trade unions 
− socio-cultural actors 
− citizens 
− other actors 

Presenter
Presentation Notes
the measurement of the diversity indicator of regional actors follows the differentiation from before:
we first differ between actors that are from the region and actors that are from other regions or even countries
the actors that stem from the respective area are further being looked at:
which broader professional context category do those actors belong to?
and which specific contextualization applies to this particular actor?
so a professional contextualization would be somebody has an economical background
and the specific context that applied to this actor could be that he or she is a member of a trade union
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Content that references 
the region 

Content that references 
other regions 

regional 
topic 

regional 
contextualization 

regional 
actor 

regional 
event 

Regional diversity indicator: regional references 

Presenter
Presentation Notes
the third diversity indicator is strongly connected to the combination of the location references and the analyzed content that I mentioned earlier:
a regional reference can be obtained through 4 different ways
the regional reference is achieved through broadcasting a regional topic
or through contextualizing a national or international topic for the respective region (e.g. talk about a new national agriculture law and its the consequences for regional farmers)
the regional reference can also be achieved through portraying regional actors
or through reporting regional event
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Results: Sample I 
(in hh:mm per day)1 

Presenter
Presentation Notes
So what have we found?
the first thing that we were surprised by is just how little of the content is actually regional
so during an average 24 hours of television only 4 hours and 16 minutes for SWR and 2 hours and 43 minutes for NDR actually contain regional content
so that makes only between 11 and 17 percent of a days worth of television that contains regional items
the first difference between the two channels already becomes apparent: SWR broadcasts almost double the amount of regional content than its northern competitor
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Results: topics – regional topics 
(in percent)1 

Presenter
Presentation Notes
so this is what one variable of the diversity indicator for diverse topics, regional topics, comes up with:
SWR doesn‘t only broadcast more regional content, it also reports on a bigger amount of regional topics than NDR
this dominance in regional topics also shows when looking at singular items:
f.e. SWR focuses a lot more on regional economy and on factual issues and advice that is being broadcasted for the region
and I would like to point out that the regional channels SWR also really contributes to the regional identification process for citizens by reporting on substantially more traditions that exist in the respective region
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Results: actors – professional context 
(in percent)1 

Presenter
Presentation Notes
When we look at the second diversity indicator, the diversity of regional actors,
we analyzed their professional context.
you will probably realize that the kind of regional topics that the channels broadcast also is in relation to what kind of actors they are portraying

So since SWR broadcasts more regional topics, its no wonder they also get more regional actors on the air
interestingly enough both channels differ by what kind of actors they are broadcasting by which measure
so political and administrational actors are the strong suit of NDR, while SWR focuses more on economical actors
another remarkable fact regarding the ensurance of regional identification can be found in the portrayal of citizens from the respective region:
for both channels this group of actors is the most relevant group, so a lot of the time, the broadcasters are actually letting the people from the street talk on the air
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Results: regional references 
(in percent)1 

Presenter
Presentation Notes
And when we look at the last diversity indicator, the broadcasted regional references
it becomes apparent that the two main results from the other two indicators show themselves in this indicator as well
SWR does broadcast more regional topics, so the regional factor that ties their TV content to their assigned region is in a lot of cases the regionality of the topic that they talk about
and the second thing we found is that again both channels really focus on portraying actors from the region, so that might be they are asking local government officials to comment on a hot topic
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Results & conclusion 

• High amount of non-regional content 

• Regional content mainly in prime time 

• Both TV stations ensure regional diversity 
regarding different dimensions 

 large contribution to regional diversity in Germany 
by broadcasting a multiplicity as well as a variety of 
regional content 

Presenter
Presentation Notes
so to sum this up:
we found that those two channels with regional missions actually broadcasted a lot of non-regional content
and when there was regional content to be found in their programming it was mainly broadcasted in the prime time, so between early and late evening
so there still is potential for increasing the amount of regional content in those specifically regional channels
on the other hand, both channels ensure regional diversity regarding different dimensions
one portrays more actors from a political background while the other interviews more citizens
both introduce a broad range of regional topics and both differ by emphasizing different kind of content
[KLICK] to sum this up: both contribute largely to regional diversity in Germany by broadcasting a multiplicity as well as a variety of regional content
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 Thank you!  
                                         

Presenter
Presentation Notes
Thank you so much for your attention!
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