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Access & Accessibility  
• In developed countries, media diversity metrics tend 

to emphasise the measurement of the CONTENT of a 
country’s media landscape only – assuming that the 
largest majority of the audience has access to the 
almost all media.  

• But in South Africa access AND accessibility are 
major inhibitors 

• So, with developing countries 2 things must be 
measured:  
– 1) the holistic level of diversity (ownership & content) 

within the entire media landscape within the country 
– 2) the various levels of access & accessibility to print 

media within different segments of the audience 
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