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CCMG 101: MEDIA AND POLITICS

Political structure of all societies began to undergo radical changes since the arrival of enlightenment
principles of which democracy assumes an important role. However the conventional wisdom in many
developing countries latches its faith on electoral processes as an indicator of being/becoming a
democratic polity. Thus, overcoming such misplaced notions and addressing the broader meaning and
nuances of democracy in today’s changing context is not only a methodological necessity but also a
popular requirement. This paper engages with not just the media’s representation of, and shaping by,
political processes, but the salience of formal institutions in light of the challenges posed & opportunities
provided by the present milieu of the media.

Module 1: Media and Democracy
1.1 Subject and Citizen

1.2 Media &Secularisation

1.3 Media &Plurality

Module 2: Ideology and Media
2.1 Characterising Ideology

2.2 Media & Hegemony

2.3 State & Information

Module 3: Democracy in Transition
3.1 State & Decentralisation

3.2 Governing Politics

3.3 Media & Democratisation

Internal Assessment: (25 Marks)

End Semester Exam: (75 Marks)
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CCMG-102: EVOLUTION OF MEDIA POLICY IN INDIA

Different regimes have different reasons to administer and manage the media; these reasons, and their
underlying aims, can be grasped through a systematic study of media policy. Keeping these two
observations in mind, the principal learning objective of this paper is to comprehend the ways in which
‘media’ has become an object of policy making and a subject of policy study. Here, the students will get a
historical overview of media policy in India from colonial to post independence period, up to 1990.
Through an exposure to critical commentaries on shifting policy prescriptions through these decades,
they would develop skills to decipher the impulse and implications of decisions on media, whether on
content, structure or infrastructure.

The first module introduces the conceptual contours of ‘media policy’, and traces the emergence of press
and cinema in the colonial period, and the key statutory measures and tussles therein over managing
public opinion. The second module explores the continuities, as well as emergent issues and challenges
in media policy in Independent India. It begins by looking at the peculiarities of managing technologies
of transmission, through the case of radio. Thereafter, the debates and contests on newspaper policy in
the 1960s and 1970s are brought to focus. The last module brings into view the trajectory of Television
policy up to 1990, and the concomitant shifts, from welfare to commercial orientation -- a theme which
remains at the heart of policy debates across many media sectors even today.

Module 1: Colonial Contexts and Contests

1.1 Media Policy: Contours and Concerns
1.2 Press, Politics and Regulation
1.3 Cinema, Propaganda and Policing

Module 2: Continuities and Challenges

2.1 Administering the Radio
2.2 Press as Infrastructure
2.3 Debates on Media Autonomy

Module 3: Tele-visions

3.1 TV for Development
3.2 Televising a Nation
3.3 Of Commerce and Control

Internal Assessment: (25 Marks)

End Semester Exam: (75 Marks)

Reading List

1. Block, C., Foote, D. R. & Mayo, J. (1979) ‘SITE Unseen: Implications for Programming and Policy’;
Journal of Communication Autumn (pp.114-124)

2. Israel, M. (1994) ‘Politics and the Press in a Colonial Setting’, in Communication and Power; CUP,
Cambridge (pp.1-25)

3. Das, B. (2005) ‘Mediating Modernity: Colonial Discourse and Radio Broadcasting in India’, in B.
Bel, B. Das, J. Brower, V. Parthasarthi, G. Poitevin, et.al., Communication Processes Vol 1: Media
and Mediation; Sage, New Delhi

4. Dasgupta, U. (1977) ‘The Indian Press 1870-1880: A Small World of Journalism’; Modern Asian
Studies, II, 2 (pp. 213-235)




5. Ganguly M., & Ganguly, B. (1990), ‘Prasar Bharati Bill: Critical Assessment’; Economic and
Political Weekly, Vol. 25, No. 10 (pp. 484-488)

6. Hughes, S. (2002) ‘Policing Silent Film Exhibition in Colonial South India’, in R. Vasudevan (Ed.)
Making Meaning in Indian Cinema; OUP, New Delhi (pp.39-64)

7. Jain, A. (2013) ‘The Curious Case of the Films Division: Some Annotations on the Beginnings of
Indian Documentary Cinema in Post independence India, 1940s—-1960s’; The Velvet Light Trap
No.71, Spring (pp.15-26)

8. Jeffrey, R. (1994) ‘Monitoring Newspapers and Understanding the Indian State’; Asian Survey,
Volume 34, No. 8 (pp. 748-763)

9. Kumar, K. (2003) ‘Mixed Signals: Radio Broadcasting Policy in India’; Economic and Political
Weekly, Vol. 38, No. 22 (pp. 2173-2182)

10.Kumar, S. (2006) ‘From Doordarshan to Prasar Bharati: The Search for Autonomy in Indian
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PSBT, New Delhi (pp. 36-52)

13. Mehta, N. (2008) ‘The State in a Box, Indian Television (1959-1991)’, in India on Television; Harper
Collins, New Delhi (pp. 24-55)
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Series, Donald McGannon Communication Research Centre, Fordham University, New York

17. Parthasarathi, V. (2014) ‘On the Constituted Contexts of Public Communication: Early Policy
Debates on the Press in India’; Media International Australia (Themed Issue on Media and the Public
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18. Pendakur, M. (1989) ‘Indian Television Comes of Age: Liberalization and the Rise of Consumer
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19. Pinkerton, A. (2008) ‘Radio and the Raj: Broadcasting in British India(1920-1940)’; Journal of the
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20. Punathambekar A. & Sundar, P. (2016) ‘The Time of Television: Broadcasting, Daily Life, and the
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21.Rajagopal, A. (1993) ‘The rise of national programming: the case of Indian television’; Media Culture
Society Vol.15/1 (pp. 91-111)

22. Reddy, C.G.K. (1966) ‘The Problem of Newsprint for Indian Newspapers’; International
Communication Gazette Vol. 12/4 (pp. 324-329)

23. Sarabhai, V., (1974) ‘Television for Development’ in, , in Chowdhry, K. (ed.) Science Policy and
National Development, ICSSR and Vikram Sarabhai Foundation: Ahmedabad

24. Verghese, B. G. (1977) ‘The Media in a Free Society: Proposals for Restructuring’; Economic and
Political Weekly Vol. 12/18 (pp. 731-740)

25. Woods, P. (1995) 'Film Propaganda in India, 1914-23'; Historical Journal of Film, Radio &
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CCMG-103: INTELLECTUAL HISTORY OF COMMUNICATION

Recognising that ‘media studies’ lacks a cannon, and thus any grand theory, this paper traces the
formulation of various positions and sub-positions over the years, as indicated in what scholars have
deemed worthy of study. The paper will show how the subject of communication attracted the attention
of scholars across disciplines, and received critical gaze by Marxists, existentialists, political economists
and behavioral and cognitive scientists. Amidst these developments, communication has been obsessed
with the perpetual question of its own legitimacy before it can make any disciplinary claims.
Consequently, this paper is concerned with making students understand these various shifts in the
transition of communication into a well defined area of inquiry. Besides the role of critical approach and
political economy, the cultural turn in social sciences and humanities has played a key role in the
understandings the entire notion of communication as culture. Lastly the paper studies, at length, the
various approaches of meaning making in detail and therefore the idea of communication production as
generation of meaning.

Module 1: Communication and Ideas
1.1 Flow, Bond, Space and Measure
1.2 Empiricism and Science

1.3 Information and transmission

Module 2: Communication, production and exchange
2.1 Political Economy

2.2 Mode of Production

2.3 Ideology and Communication

Module 3: Communication and Meaning
3.1 Semiotics and Communication

3.2 Sign & Symbols

3.3 Code and Signification

Internal Assessment: (25 Marks)

End Semester Exam: (75 Marks)

Reading List
Module 1: Communication and Ideas
1.1 Flow, Bond, Space and Measure

1. Mattelart, A. (1994), Invention of communication, Minnesota: The University of Minnesota Press.Ch
Intro & Ch.1.

2. Mattelart, A and M. Mattelart. (1998), Theories of communication: A short introduction, London Sage:
Ch. 1

3. Duncan, H. (1962), Communication and social order, New York: Oxford University Press. Ch. Intro.

4. 1.2 Empiricism and Science

5. Postman, N. (1993), Technopoly-The surrender of culture to technology, VintageCh.9 Scientism

6. Mattelart, A and M. Mattelart. (1998), Theories of communication: A short introduction, London:
SageCh. 2

7. Innis, H. (2008) The bias of communication, Toronto: University of Toronto Press Ch.2

8. 1.3 Information and transmission

9. Mattelart, A and M. Mattelart. (1998), Theories of communication: A short introduction, London: Sage
Ch. 3
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Rogers, E. (1994), A history of communication study: A biographical approach, New York: The
Free Press Ch.10 & 11

(ICA Handbook Series) Peter Simonson, Janice Peck, Robert T Craig, John Jackson-The Handbook
of Communication History-Routledge (2012).Ch-3

Module 2: Communication, production and exchange

2.1 Political Economy

Peter Golding, Graham Murdock-The Political Economy of the Media (International Library of
Studies in Media and Culture Series, vol.1-Edward Elgar Publishing (1997)

Vincent Mosco-The Political Economy of Communication (2nd ed)-Sage Publications, Ltd. (2009).
C. Wright Mills - The Power Elite. Chapter- Mass Society

2.2 Mode of Production
Mattelart_Armand_Siegelaub_Seth_eds_Communication_and_Class_Struggle_1_Capitalism_Imper
ialism_1979-2. Chapter-Mode of Production Structure and Superstructure p. 73-75

(Continuum book) Horkheimer, Max - Critical theory _ selected essays-Bloomsbury
Academic_Seabury Press (1972). Chapter-6 Traditional and Critical Theory

Louis Althusser - Lenin and Philosophy and Other Essays -Monthly Review Press (2001). Chapter-
Ideology and Ideological State Apparatuses

2.3 Ideology and Communication
Mattelart_Armand_Siegelaub_Seth_eds_Communication_and_Class_Struggle_1_Capitalism_Imper
ialism_1979-2. Chapter-Ideology p.98-105

Hall, S. (1982). The Rediscovery of Ideology: Return of the Repressed in Media Studies. In
(Gurevitch et al., Ed.), Culture, Society and Media. London: Methuen: 56-90.

Module 3: Communication and Meaning

Hawkes, Terrence 1977. Structuralism and Semiotics, University of California Press [1Ch. 1 & 2
Fiske, John. 1990, Introduction to Communication Studies, London and New York: Routledge
(2nd edition). Ch 3,4 & 5

Barthes, Roland, Mythologies. Paris, Editions du Seuil, 1957.

Further Readings
Bayly,Chris1993“Knowingthecountry:EmpireandInformationinIndia,ModernSouth Asian Studies,
Vol.27, No.1, Feb., pp.3-43.

Bayly, Chris 1996. “Information and Order in South Asia” in The Transmission of Knowledge in
South Asia: Essays on Education, Religion, History, and Politics. ed. by NIGEL CROOK. SOAS
Studies on South Asia:. New York: Oxford University Press,

Das, Biswajit, 2005 “The quest for theory: Mapping Communication studies in India, Bel (Ed.),
2005 Media and Mediation, Sage, New Delhi. Pp. 35-65.

Das, Biswajit, 2012 Communication studies in India, CCMG, JMI, Mimeo.

Fiske, John. 1990, Introduction to Communication Studies, London and New York: Routledge
(2nd edition). Ch 3, 4.

Gandy Jr, Oscar (1992), 'The Political Economy Approach: A Critical Challenge', Journal ofMedia
Economics, Summer, 23-42.

Garnham, Nicholas (1990),'Contributiontoa Political Economy of Mass Communication', in Fred
Inglis (ed.), Capitalism and Communication: Global Culture and the Economics of Information, London:
Sage, 20-55.

Gomery, Douglas1989 Media Economics: Terms of Analysis, Critical Studies in Mass
Communication, 6, March, 43-60.

Hall, S. (1982). The Rediscovery of Ideology: Return of the Repressed in Media Studies. In
(Gurevitch et al., Ed.), Culture, Society and Media. London: Methuen: 56-90.

Hawkes, Terrence 1977. Structuralism and Semiotics, University of California Press

Innis, H. A., 2009 The Bias of Communication, The Canadian Journal of Economics and Political
Science / Revue canadienned' Economique et de Science politique, Vol. 15, No. 4 (Nov., 1949), pp.
457-476

Kapila, Shruti (ed) 2010 An Intellectual History of India, CUP, Delhi.

Katz. Elihu, Blumler. Jay G., Michael Gurevitch, 2008 Uses and Gratifications Research, The
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Silverstone, (Eds.), International Handbook of Media Research. London: Routledge.

Mattelart, A and M. Mattelart. 1998, Theories of Communication: A Short Introduction, Sage:

New Delhi, Ch. 1, 3 17.Mattelart, A. 1994, Invention of Communication, Sage: New Delhi.Ch
1&2. 18.Murdock, Graham and Peter Golding (1974), “For a Political Economy of Mass
Communications” in Ralph Miliband and J. Saville (eds), The Socialist Register 1973, London:

Merlin Press, 205-34.

Pollock, Sheldon, 2008 Is there an Indian Intellectual History? Introduction to “ Theory and
Method in Indian Intellectual History” Journal of Indian Philosophy, 36: 533-542

Rogers, Everett M, 1994, A History of Communication Study: A Biographical Approach, The Free Press:
New York, Selected Chapters. []

Smythe, William Dallas Ecumenical nature of Communication as a Science

Williams, Raymond 1980, Selected articles from Problems in Materialism and Culture ‘Verso’
London.



CCMG-104: PUBLICS AND GOVERNANCE

This course offers a critical introduction to understand the concepts of publics, public sphere and
governance. The focus of the course will be on how publics and citizens structure their opinion and what
factors cause these opinions to change. At the same time, we will analyze how public opinion has a
bearing on the issue of governance. We will start by examining how the notion of public sphere emerged
in the European/Western contexts and critically analyze how it has evolved over the years and its
applicability in the Indian context. The idea of publics, which is central to the concept of public sphere,
will be the running theme of the course. How to distinguish between publics, citizens and crowd? Is there
an emergence of “counterpublic”’, and “vern acular publics”? If so, who are they and where are they
located? To what extent the institution of media have helped in mediating the voice of these groups? Can
these groups propel the market driven news media to change their agenda and rethink what is
‘newsworthy’? To what extent these groups been able to intervene in the mass media public sphere and
place their agenda in parallel with the existing dominant discourse? At the same time, the course will
engage with the idea of governance and how media have facilitated or enabled the participation of
various groups in the process of governance.

Module 1: Publics and Public Sphere

1.1. Publics, crowd and citizen

1.2. Historicizing the public sphere

1.3. Subaltern counter publics and vernacular publics

Module 2: Publics and Public Opinion

2.1. Public sphere and opinion formation in colonial India
2.2. Public sphere in postcolonial India

2.3. Globalization, soft power and counter publics

Module 3: Governing Publics

3.1. Understanding governance

3.2. Civil society, NGOs, development
3.3. Publics and the New Media

Internal Assessment: (25 Marks)

End Semester Exam: (75 Marks)

Reading List

1. Anderson, Benedict. 1991. The Imagined Communities: Reflections on the Origins and Spread
of Nationalism. Revised ed. London and New York: Verso.

2. Bayly, C.A. 1996. Empire and Information. Cambridge University Press. Chapter 5 (The Indian
Ecumene: An Indigenous Public Sphere).

3. Bennet, L.W. and Entman, Robert (2001) Mediated Politics: Communication in the Future of
Democracy. Cambridge University Press: Cambridge. Chapters 2, 4,10

4. Bhatacharya, Neeladari. 2005. Notes Towards a Conception of the Colonial Public. In Raveev
Bhargava and Helmut Reifeld (Eds.) Civil Society, Public Sphere and Citizenship: Dialogues
and Perceptions (130-157), New Delhi. Sage.

5. Calhoun, Craig. (ed.) 1993. Habermas and the Public Sphere. MIT Press.

6. Chandhoke, Neera. 2012. Whatever has Happened to Civil Society? Economic & Political
Weekly, June 9, 47 (23), 39-45.

7. Chatterjee, Partha. 2004. The Politics of the Governed: Reflections on Popular Politics in Most
of the World. New Delhi: Permanent Black. Chapter 3.
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Responsive (158-176) India Today. Cambridge: Polity Press.

Craig Jeffrey. 2002. Caste, Class, and Clientelism: A Political Economy of Everyday Corruption
in Rural North India. Economic Geography, Vol. 78, No. 1 (Jan., 2002), pp. 21-41.

Dewey, John. 1946. The Public and its Problems: An Essay in Political Enquiry. Gateway
Books: Chicago (Chapters 1, 3 and 5).

Fenton, Natalie and John Downey. 2003. Counter Public Spheres and Global Modernity. The
Public. 10 (1): 15-32.

Fraser, Nancy. 1990. Rethinking the Public Sphere: A Contribution to the Critique of Actually
Existing Democracy. Social Text, No. 25/26: 56-80.

Freitag, Sandria. 1991. Enactments of Ram’s Story and the Changing Nature of ‘“The Public”’ in
British India”’. South Asia, 14 (1), 65-90.

Gupta, Akhil. 2012. Corruption, Politics and the Imagined State. In Red Tape: Bureaucracy,
Structural Violence, and Poverty in India. Duke University Press.

Habermas, Jurgen, Sara Lennox & Frank Lennox. 1974. The Public Sphere: An Encyclopedia
Article 1964. New German Critique, No. 3. (Autumn): 49-55.

Habermas, Jurgen. 1989. The Structural Transformation of the Public Sphere: An Inquiry into a
Category of Bourgeois Society, translated by Thomas Burger with the assistance of Frederick
Lawrence. Cambridge: MA: The MIT Press.

Joshi, Sanjay. 2001. Fractured Modernity: Making of a Middle Class in Colonial North India.
New Delhi: Oxford University Press (Ch. 2).

Lippmann, Walter. 1922 [1998]. Public Opinion. Transaction Publishers: New Brunswick and
London. Chapter 1.

Mathur, Kuldeep. 2010. Governance as Networks: Emerging Relationships among the State,
Business and NGOs in India. Indian Journal of Human Development, 4 (2): 253-279.

Nye, Joseph. S. 2004. Soft power. In J. S. Nye (Ed.) Power in the Global Information Age:
From Realism to Globalization (pp. 68-80). London and New York: Routledge, 2004.

Neyazi, Taberez A. 2014. “Media, Mediation and the Vernacular Public Arena”, Media
International Australia, no 152. Special issue on Public Spheres and the Media in India, August.
Papacharissi, Zizi. 2002. The Virtual Sphere: The Internet as a Public Sphere. New Media and
Society. 4 (1): 9-27.

Park, Robert E. (1972) The Crowd and the Public and Other Essays. University of Chicago
Press: Chicago and London (Chapter 1).

Rudolph, Susanne. H., & Rudolph, Lloyd. I. 2006. The Coffee House and the Ashram Revisited:
How Gandhi Democratized Habermas’ Public Sphere. In Susanne. H Rudolph, & Lloyd I.
Rudolph. Postmodern Gandhi and Other Essay: Gandhi in the World and at Home (140-174).
Delhi: Oxford University Press.

Tiwari, Badri Narayan. 2011. The Making of the Dalit public in North India: Uttar Pradesh
1950—present. Oxford University Press: New Delhi. Chapter 6 (Dalit Public and Political Power:
Grassroots Pressures on Democracy)

Warner, Michael. 2002. Publics and Counterpublics (Abbreviated version). Quarterly Journal of
Speech. (88) 4: 413-425.



CCMG-105: CULTURE, MEDIA AND SOCIETY* CBCS

Module 1: Making Sense of Culture and Communication
1.1 Culture: Single Concept, Diverse Meanings

1.2 Culture and Communication

1.3 Culture in Everyday Life

Module 2: Culture, Representation and Contestations
2.1 Class Contestations and Communication

2.2 Identity, Culture and Nation

2.3 Gender, Image and Representation

Module 3: Media, Culture and Consumption
3.1 Culture, Consumption and Production
3.2 Mediation and Consumption

3.3 Culture, Consumption and Pleasure

Internal Assessment: (25 Marks)

End Semester Exam: (75 Marks)

Reading List
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13.
14.

15.
16.

Appadurai, Arjun and Breckenridge, Carol A. (1998). Consuming Modernity Public Culture in a
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Bel et al (eds.). Communication, Culture and Confrontation: Communication Processes Volume 3.
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Bel, Bernard et al. 2010a. ‘Introduction’ in Bernard Bel et al (eds.). Communication, Culture and
Confrontation: Communication Processes Volume 3. Sage Publications, pp.3-12
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National Topographies of Global Media Landscapes. Géteborg: Nordicom, pp. 79-101.
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Chaudhuri Maitrayee (2005). ‘A Question of Choice: Advertisements, Media and Democracy’, in
Communication Processes Vol.1, Media and Mediation, Sage Publications
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Curran and J. Woollacott (eds) Culture, Society and the Media, London: Methuen.

Dow, Bonnie J. and Wood, Julia T. (2006) The Sage Handbook of Gender and Communication,
pp. 263-370, Sage Publications: Thousand Oaks, London, New Delhi.

Fiske, John (1982) Understanding Popular Culture, Chapter 1 and 2, Routledge: London and New
York.

Fernandes, Leela (2000) ‘Nationalizing “the global': media images, cultural politics and the middle
class in India’, Media Culture Society, 22(5): 611-628.

Fuchs, Christian. (2014). Digital Labour and Karl Marx. Routledge

Gellner, Ernest (1983) Nations and Nationalism. Chapter 1, Oxford: Blackwell

Kellner, Douglas (1995) Media Culture: Cultural studies, identity and politics between the modern
and the postmodern, Chapters 1, 3 and 4, Routledge: London and New Y ork.

Kellner, Doughlas, (2002). ‘The Media Spectacle’, Routledge -Taylor & Francis Group: London
and New York.
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The idea of modernity remains pivotal to the knowledge production virtually in all fields including
media. Recognising that the organisation of communication was not only constituted by the dynamics of
modernity but was also constitutive of them, enables grasping how specific techno-commercial
configurations emerged, and how they altered institutions of economy and polity that spawned them,
this paper, an attempt is made to introduce the trajectory of modernity through the idea and process of
communication. With the simultaneous growth of modernism and communication, the notion that
modernity becomes not only a source of changes but also receives changes from the socio-cultural,
economic and political arenas. This reciprocity modifies the character of modernity and communication

CCMG-201: MEDIA AND MODERNITY

process too; such a ‘mediated modernity’ is to be studied through several levels.

Module 1: Constitution of Modernity
1.1 Orality to Print

1.2 Orientalism

1.3 Mass Production

Module 2: Mediation & Modernity

2.1 Simultaneity

2.2 Commodification

2.3 Visuality & Entertainment Industrialized

Module 3: High Modernity
3.1 Debating Postmodernity
3.2 Information Revolution
3.3 De-territorialisation

Internal Assessment: (25 marks)

End Semester Exam: (75 marks)
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CCMG-202: COMMUNICATION RESEARCH METHODS

Scientific research aims at developing definitions of key concepts, their empirical operationalisation and
general explanations of specific research questions. The specification of empirical indicators and the
collection of qualitative and quantitative data is crucial to scientific research. With this view, the paper
introduces the students to research methodology in Communication and equips them to design their own
research studies by being able to frame research questions, select the methods to collect data through to
presenting their report. The course is divided into three sections, and covers (i) conceptual issues in the
social sciences, (ii) quantitative research methods, and (iii) qualitative research methods.It discusses
various approaches to research while engaging with issues like selection and sampling size,
measurement, reliability and ethics of research. The paper provides an overview of widely used
qualitative and quantitative methods in social and communication research.

Module 1: Conceptual Issues in Communication Research
1.1 Ways of Knowing in Social Sciences

1.2 Positivism and Social Phenomena

1.3 Research Approaches and Design

Module 2: Methods and Techniques in Communication Research-I
2.1 Ethnography

2.2 Survey

2.3 Analyzing ‘text’

Module 3: Methods and Techniques in Communication Research-IT
3.1 Interviewing

3.2 Researching Visuals

3.3 Inferences and Analysis

Internal Assessment (25 Marks)

End Semester Exam: (75 Marks)

Reading List
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Political Research (Basingstoke: Palgrave Macmillan).
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(Aldershot: Ashgate), 1-9.

Bryman, A. 1988. Quantity and Quality in Social Research (London: Routledge).

Morgan, David L. 1996. ‘Focus Groups’, Annual Review of Sociology, 22, 129-152.

. Berger A.A. 2011. Media and Communication Research Methods: An Introduction to Qualitative
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CCMG-203: COMMUNICATION AND MEDIA HISTORY

This course offers a critical introduction to understand the historical evolution of the communication
media from colonial to postcolonial India. The course will particularly focus on the rise of
communication media such as the press, radio, television and cinema and their impact on Indian society,
culture and politics. We will start by recognizing that every media was once new, and proceed on to
critically examine how the coming of each media change communication relationships and the way we
think about the world and ourselves. The first part of the course will focus on the rise of the print and its
relationship with colonialism and nationalism. We will also analyze some of the important historical
events and personalities in the relation to the evolution of news media. While the second part of the
course will examine the coming of cinema and broadcast media and how they have precipitated social
change in India. By successfully completing this course, students will be able to identify key historical
moments in the evolution of communication media in India and appreciate how they have transformed
social, cultural and communication practices.

Module 1: Early history of communication

1.1. Communication before the printing press

1.2. The printing press and the public sphere

1.3. Newspapers, public opinion and colonial governance
1.4. Archive, technology and media

Module 2: Press and political mobilization
2.1. English versus vernacular press

2.2. Print and nationalism

2.3. Press in post-1947

2.4. Newspaper revolution in post-1977

Module 3: Media and social change

3.1. Cinema and change

3.2. Radio and development

3.3. Television and social transformation
3.4. Cassette culture/video magazine

Internal Assessment: (25 Marks)

End Semester Exam: (75 Marks)
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(Revised ed.). London: Verso.
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Polity; 3 edition (Chapter 2 & 5)
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Media and Mediation Sage (2005)

David Page and William Crawley (2005) ‘The Transnational and the National: Changing Patterns
of Cultural Influence in the South Asian TV Market’, in Jean K. Chalaby (Ed.) Transnational
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Farmer, Victoria, L. (2000) “Depicting the Nation: Media Politics in Independent India”, in
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197799, New Delhi: Oxford University Press, second edition, ‘Introduction the second edition’, pp.
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India”, Media Culture Society Vol. 23/2 pp.147-
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CCMG-205: INTRODUCTION TO MEDIA ECONOMICS
(OPTIONAL)

Much of the social and cultural contentions associated with the media can be traced to the economic
attributes of media industries. To better understanding these, focus is required on the workings and
organization of media markets, technological trends shaping market structures, terms of competition
within/across sectors, and the dynamics of conglomeration and concentration over the last 15 years. The
course begins by introducing basic economic issues, economic actors, key concepts and analytical tools.
This sets the necessary groundwork to grasp the dynamics of media markets, unique traits of media
products and the role of advertising, another unique trait of media markets. The last module focuses on
various types of market structure in the media industries, including the commercial and technological
dynamics shaping such structures. From such a conceptual framework stems different ways in which
market power emerges in the media, within and outside a sovereign territory, and the debates on the
techniques to measure particularly ownership and concentration.

Module 1: Enterprise & Industry
1.1 Fundamental Questions
1.2 Basic Concepts

1.3 Understanding the Market
1.4 Markets and Pricing

Module 2: Dynamics of Media Markets
2.1 Characteristics of Media Products
2.2. Locating Advertising

2.3 Supply Chain

2.4 Generating Revenue

Module 3: Market Structure and the Industry
3.1 Market Structure

3.2 Ownership

3.3 Expansion and Diversification

3.4 Concentration

Internal Assessment: (25 Marks)

End Semester Exam: (75 Marks)

Reading List
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Badillio & Lesourd (Ed.), (2010) The Media Industries and their Markets, Palgrave Macmillan.

Doyle, G. (2002) Understanding Media Economics, Sage

Hang Min, (2007) Media Business Venturing: A study on the choice of Organizational Mode, JIBS
Dissertation Series. Jonkoping University.

Hoskins (2004) Media Economics: Applying Economics to New and Traditional Media

Khandekar, Vanita K., (2010), The Indian Media Business, Sage

Lipsey R.G & Chrystal, A.K., Principles of Economics
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Napoli, Philip (2003) Audience Economics: Media Institutions and the Audience Marketplace, Columbia
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Noam, Eli M, (2009) Media ownership and concentration in America, OUP, New York.

Picard, Robert G,( 2002) The Economics and Financing of Media Companies, Fordham University
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CCMG-206: MEDIA, RELIGION AND TECHNOLOGY

Media and technology have transformed the way people interact and experience with religion, and even
how they worship. The transformation has been quite significant in recent years particularly after the
coming of the internet and digital media, which have not only resulted in the globalisation of religion,
but have fundamentally redefined the way people participate in religion. By providing networks,
channels, symbols and resources by which religious identities find a place in both local and global
settings, the media and technology are giving rise to new forms of experiencing religion and religious
texts.

Module 1: Media, technology and religious change
1.1. Studying media and religion

1.2. Religions response to technology

1.3. Visual culture and religion

1.4. Media and communalism

Module 2: Representation of religions

2.1. Televangelism

2.2. Religious advertising/ Media and religious holidays / religious consumerism
2.3. News media representation of Islam

2.4. News media representation of Hinduism

Module 3: Religion in cyberspace

3.1. The Internet and religion/online blessings/ online Prasad/online fatwa
3.2. Media and religious holidays

3.3. Online religious behaviour

3.4. Commodification of religion

Internal Assessment: (25 Marks)

End Semester Exam: (75 Marks)

Reading List
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Freitag, Sandria (1989): Collective action and community: Public arenas and the emsergence of communalism
in north India. Berkeley: University of California Press.

Freitag, Sandria. (1996). Contesting in public: Colonial legacies and contemporary communalism.
In D. Luden (Ed.), Contesting the nation: Religion, Community, and the politics of democracy in India (pp.
211-234). Philadelphia: University of Pennsylvania Press.

Hoover, Stewart, M. (2006). From medium to meaning: The evolution of theories about media,
religion and culture. In Religion in the media age (26-44). London: Routledge.
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Studies Review, 23(3), 325-345.
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CCMG-207: CULTURE AND CREATIVE INDUSTRIES

This paper reflects why ideas on ‘culture’ are increasingly less about the legacy of art, or the essentialist
qualities of ritual practices, or even solely about the size of markets for mass-produced commodities. The
first module builds on the idea of culture as a symbolic resource towards exploring the inter-relationship
between culture and economy. The second module traces how symbolic practices rooted in proto-
capitalist social relations got reorganized into the modern entertainment industries in India, thereby
forging fresh relationships between cultural practices and mediated form of consumptions. This provides
the intellectual and historical contexts to investigate exhibition and distribution as key fields in the
contemporary cultural economy, as also to discuss ideas and contexts of the creative industries.

Module 1: Culture to Cultural Economy
1.1 Culture as Symbolic Resources
1.2 Culture/Economy Dualism

1.3 Cultural Economy

Module 2: The Culture-Commerce Interface
2.1 Infusion of Technology

2.2 Producing Performance & Formalisation
2.3 Digitalisation & Distribution

Module 3: Media and Creative Industries

3.1 Exhibition & Consumption

3.2 From Culture Industry to Creative Industry
3.3 Contexts of the Creative Economy

Internal Assessment: Two Mid-Semester Exams carrying equal marks (25 marks)

End Semester Exam: (75 Marks)
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International Journal of Cultural Studies Vol.12/1 (pp.43-60)

Flew, Terry & Cunningham, Stuart (2013) ‘Creative Industries after the First Decade of Debate’, in
Terry Flew (Ed.) Creative Industries and Urban Development: Creative Cities in the 2Ist Century,
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Hughes, Stephen (2007) ‘Music in the Age of Mechanical Reproduction: Drama, Gramophone,
and the Beginnings of Tamil Cinema’; The Journal of Asian Studies Vol. 66 No. 1 (pp. 3-34)
Indraganti, K. (2012) “Of ‘ghosts’ and singers: Debates around_singing practices of 1940s Indian
cinema”, South Asian Popular Culture Vol.10/3 (pp.295-306)

Katz, Mark (2004) selections from Capturing Sound: How Technology Has Changed Music; University
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Nixon, Sean (2002), ‘Re-imagining The Ad Agency: The Cultural Connotations of Economic
Forms’ in Michael Pryke & Paul du Gay (Ed.) Cultural Economy, Sage Publications, London (pp.
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Parthasarathi, Vibodh (213) ‘The Gramophone Company in India, 1898-1912: The Evolution of an
Early Media Enterprise’, in Ravi Sundaram (Ed.) Media Studies from India, OUP, New Delhi
Shoesmith, Brian (1987) ‘From Monopoly to Commodity: The Bombay Studios in the 1930s’, in
B. Shoesmith & T. O'Regan (Ed.) History on/and/in Film; History & Film Association of Australia,
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CCMG-208: FRAMEWORKS OF MEDIA LAW

Beginning with an overview of the legal system in India, the course explains the evolution of legal
mechanisms and basis of ensuring transparency in the workings of the legislative and executive arms of
the state. We then explore the idea of freedom of expression as enshrined in the constitution. Being the
core legal instrument governing media activity, we explore the scope of Article 19 in its substantive and
interpretive terms, as also the rationale of its legal limitations, the productive aspects of ways such
limitations have been invoked, and the discourses on morality, security and public order arising around
contemporary issues. The last module reviews the challenges to jurisprudence in the milieu of digital
technologies and convergent organisational structures. Here we begin by the legal regulation of
broadcasting law and spectrum related debates, and then move on to issues of ownership and competion,
of consumer protection and rights of usage.

Module 1: Constitutional Scope
1.1 Constitutional framework
1.2 Limits of Transparency
1.3 Ambit of Fourth Estate
1.4 Reading Case Law

Module 2: Perimeters of Media Practice
2.1 Freedom of Expression

2.2 Boundaries of Art 19(2)

2.3 Defending Individual Rights

2.4 Protecting the State

Module 3: Jurisprudence in the Digital Era
3.1 Intangible Property

3.2 Broadcast Law

3.3 Competition Law & Media

3.4 Consumer protection

Internal Assessment: (25 Marks)

End Semester Exam: (75 Marks)

Reading List
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CCMG- 209: POLITICAL COMMUNICATION

Political communication is an interdisciplinary field of study, drawing on concepts from communication,
political science, journalism, sociology, psychology, history, rhetoric, and other fields. Drawing from
diverse theoretical foundations and empirical approaches from those different fields, political
communication is characterized with its focus on developing and answering research questions rather
than the development of unified intellectual traditions. Given this, the paper is designed to introduce
students to understand the interactions between mass media and politics and how it shapes individuals
and groups political behavior. It also looks at the influences of media on public policy. We will look at
the political history of media, recent trends in the news media, various theories in the field of political
communication, the ways news shape public’s perceptions of the political world as well as campaign
communication and political advertising. The paper also analyzes to what extent public opinion affect
the manner in which public officials govern and the role of the media in the democratic process. We will
read some of the classical literature in the field of political communication as developed in the western
countries. However, we will also look at examples from India in order to understand how some of the
existing theoretical frameworks can help in understanding political communication in India.

Module 1: Debates in Political Communication

1.1. Continuity and Transformation in Political Communication
1.2. The Media as Political Actor

1.3. The Effects of Political Communication

Module 2: Communicating Politics

2.1. Mediatization of Politics

2.2. Emotions and Political Participation
2.3. Personalization of Politics

Module 3: Campaigns and Electoral System

3.1. Party Political Communication/Modern Election Campaigns
3.2. Effects of Political Advertising

3.3. Reinventing Political Campaigns and Political Marketing

Internal Assessment: workshop (25 Marks)

End Semester Exam: (75 Marks)
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CCMG 210: COMMUNICATION AND CLIMATE CHANGE

“One reason we disagree about climate change is that we receive multiple and conflicting messages about climate
change and we interpret them in different ways”
(Hulme, 2009, 215)

This course looks at media and community engagement with one of the big science issues of our time —
climate change. As a global threat, climate change demands interdisciplinary engagement and
discussion. Researchers, straddling both the sciences and humanities, have increasingly drawn attention
to the manner in which environmental narratives are constructed in the public sphere and the resulting
impact of this construction on policy making and public opinion. This course will investigate how
climate change is understood, framed and branded. It will provide a global snapshot to the media
coverage of climate science and related issues across societies, enabling students to understand the
complexity of the climate change debate. Key theoretical concepts referring to the public sphere, risk
communication, and the performance and public understanding of science will be examined, along with
a panoramic overview of mediated discourses around climate change. Students will be encouraged to
analyse and critique mediated climate change coverage while developing and refining their own
understanding of crucial issues of relevance in the climate change discussion.

Module 1: Performing science, negotiating climate change
1.1 Scientific beliefs, values and proof

1.2 Understanding climate change

1.3 Branding climate change

Module 2: The construction of risk

2.1 Risk society and risk communication

2.2 Panorama of discourses

2.3 Community engagement and green media

Module 3: Issues of significance
3.1 Water and Energy

3.2 Food and Public Health
3.3 Extinction and Migration

Internal assessment: Term papers (25 marks)

End Semester Exam: 75 marks
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CCMG 211: YOUTH, MEDIA AND SOCIETY

Module 1: Youth: Conceptual Understanding
1.1 Youth as Social-Cultural Construct

1.2 Youth as Demographic Dividend
1.3Youth and Sub-culture

Module 2: Youth and Media Consumption
2.1 Popular Culture

2.2 Youth and Infotainment

2.3 Youth, Media and Risks

Module 3: Youth and Social Media

3.4 Social Media

3.5 Youth, Identity and Citizenship

3.6 Youth and Activism

Internal Assessment: (25 Marks)

End Semester Exam: (75 Marks)
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CCMG-301 | DIGITAL MEDIA AND POLITICAL PARTICIPATION

CCMG-302 | QUANTITATIVE RESEARCH METHODS

CCMG-303 | SOCIAL CONSTRUCTION OF NEWS

CCMG-304 | MEDIA AND MOVEMENTS

CCMG-306 | MEDIA ADVOCACY

3RD CCMG-307 | INTER-CULTURAL COMMUNICATION

CCMG-308 | POLICY RESEARCH AND EVALUATION

CCMG-309 | MEDIA FLOWS AND TRANSNATIONALITY

CCMG-310: | STRATEGIC COMMUNICATION I* CBCS

CCMG-311: | MEDIA, GENDER AND SOCIETY (OPTINAL PAPER)

CCMG-312 | MEDIA AND URBAN CULTURE (OPTINAL PAPER)

CCMG-313 | NEW MEDIA ECOLOGY: FOLDS AND ASSEMBLAGES

CCMG 301: DIGITAL MEDIA AND POLITICAL PARTICIPATION

The emergence of new forms of political participation outside the institutionalized and representative
modes of participation has been greatly facilitated by digital media. Yet, it would be difficult to
understand the impact of digital media in isolation from traditional media in a society where the reach
of the internet is limited. Therefore, we will also critically examine the convergence between traditional
and digital media and how it’s transforming the nature and modes of political participation both at
election time and between elections. What role has the digital media played in transforming election
outcomes and changing the political landscape?

The course will focus on both theories and practices of digital media and political participation. The
Arab spring and digital political revolution in India. The first part of the course will analyse various
theories and concepts in the field of digital media and political communication/political participation,
while the second part will focus more on the cases. Cases will be selected both from India, and other
parts of the world as it will help in getting comparative perspectives and enrich our understanding of the
subject. Since the field of digital political participation is quite dynamic, the topics and readings might
change during the course of the classes.

Module 1: Networking democracy

1.1. Introduction: Digital political participation
1.2. Political participation and civic engagement
1.3. Political consumerism and counter-publics

Module 2: Politics in new media environment

2.1. Mediated politics and the crises in media: Arab spring
2.2. Digital political revolution in India: Twitter politics
2.3. Internet surveillance and politics of net neutrality

Module 3: Reinventing collective action

3.1. Actors on digitalspace: Youth, middle classes and activists
3.3. Clicktivism and public action

3.4. Mobile technology and participation

Internal Assessment: (25 Marks)

End Semester Exam: (75 Marks)
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CCMG-302: QUANTITATIVE RESEARCH METHODS

This course aims to familiarize students with quantitative research methods and analysis. Students will
learn to use SPSS (Statistical Package for Social Sciences) to conduct statistical tests in this course. The
aim of this course is to help students build linkages between statistical concepts and analysis, on the one
hand, and applying what they learn in the classroom and lab to research projects and assignments, on the
other. This course will also help students understand and interpret research reports that use statistical
calculations. Computational competence is an important skill in terms of employability.

Module 1: Understanding Data

1.1 Variables and Levels of Measurement

1.2 Measures of Central Tendency & Measures of Dispersion
1.3 Quantitative Content Analysis

1.4 Probability, Normal Distribution and Z-scores

Module 2: Using Data and Statistical Tests
2.1 SPSS for Media Research

2.2 SPSS Tables and Statistical Graphs
2.3 Hypothesis Testing

2.4 The Chi-Square Statistic

Module 3: Doing Statistical Tests

3.1 T-Statistic

3.2 Analysis of Variance and Correlation

3.3 Introduction to Bivariate OLS Regression
3.4 Introduction to R

Internal Assessment: (25 marks)

End Semester Exam: (75 Marks)

Reading List

1. Healey, J. F. (2011). Statistics: A tool for social research (8" edition). Belmont, CA: Wadsworth
Cengage Learning.

2. O’ Leary, Z. (2004). The essential guide to doing research. London: Sage Publications.

3. Gravetter, F.J. & Wallnau, L. B. (2005) Essentials of statistics for the behavioural sciences. Belmont, CA:
Thomson Wadsworth.

4. The complete manual for SPSS.



CCMG-303: SOCIAL CONSTRUCTION OF NEWS

This paper provides a critical understanding of the relationships between news and society. Of special
interest and significance is the relationship between news and democracy. News provides an arena where
different classes, social groups, ‘publics’ even meanings compete for social dominance and attempt to
impose their visions, interests, and agendas on society making news an ideological product. Therefore,
news spaces are complex, and open phenomenon, always subject to contestation and upheaval. A deeper
appreciation of ownership patterns, production and distribution of news help explain the processes of news
gathering, selection and agenda-setting that are inherent to it. These in turn are linked to issues of media
representation and reception which are central to an analysis of news texts. Selection at the linguistic and
visual level is as important to an understanding of how the news works, as are omissions and inclusions at
other levels. Furthermore, massive technological changes making live reporting and broadcasting possible,
have changed the way news is produced, received and distributed. The syllabus hopes to provide the
conceptual apparatuses useful for analysing these issues.

Module 1- News and Society

1.1 News & Democracy

1.2 News Sources, Objectivity and Values
1.3 Journalism and Social Sciences

Module 2- Production and reproduction of News
2.1 Ownership patterns in the Press in India
2.2 Organisation and Work
2.3 News in the Digital Age- Ambient Journalism

Module 3- News as Ideology
3.1 News, power and ideology

3.2 Agenda setting, Framing and Priming in News
3.3 News and Conflict

Internal Assessment: (25 Marks)

End Semester Exam: (75 Marks)
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2,4, 8 and 10.

3. Edward S. Herman and Noam Chomsky(1988) ‘A Propaganda Model’, Manufacturing Consent: The
Political Economy of the Mass Media, New York, Pantheon, pp. 1- 35.

4. Hall, S. Critcher, C. Jefferson, T. Clarke, J. and Roberts, B. (1978) ‘The social production of news’,
Policing the Crisis: Mugging, the State, and Law and Order, Macmillan. London.

5. Gans, Herbert (1979 [2004]) Deciding What’s News, 25® anniversary edition, Northwestern
University Press: Illinois, Chapters 1, 2 3 and 6.

6. Hermida, A. (2010). Twittering the news: The emergence of ambient journalism. Journalism Practice,
4(3), 297-308.

7. Jeffrey, Robin (2000) India’s Newspaper Revolution: Capitalism, Politics and the Indian-Language Press,
Third Edition, Oxford University Press: New Delhi, Chapters 1, 2 3 and 5.

8. Jeffrey, Robin (2010). [Not] Being There: Dalits and India’s Newspapers. Media and Modernity.
Permanent Black: Ranikhet. Pp. 200-214.
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CCMG 304: MEDIA AND MOVEMENTS

Whether defined around human rights, environmental, ethnic or national interests, social movements
have long been the carriers of laboratory of social change. The paper examines the increasing role of the
non-party political, social movements and its role in challenging the hegemonies of dominant groups and
institutions. While sensitizing the key issues, the process of the movements also brings out the
intersection between media reform and other social movements. The paper also deals with the concept of
alternative media and its growing importance as a social force.

Module 1: Media and forms of Intervention
1.1 Structure

1.2 Culture

1.3 Actor

Module 2: Media and Art of Resistance
2.1 Media and Movement Relationship
2.2 Protests Paradigm & Particaption
2.3 New Social Movements

Module 3: Media as Movement
3.1 Alternative Media

3.2 Media & Community

3.3 Media Reforms

Internal Assessment: (25 Marks)

End Semester Exam: (75 Marks)
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Bailur, S. (2012). Who is the Community in Community Radio? Economic and Political Weekly,
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Benedict, Anderson (2006). Imagine Communities: Reflection of the Origins and the Spread of
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Bennett, W. Lance (2003). New Media Power: The Internet and Global Activism. In N. Couldry
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communication. In Bart Cammaerts, Alice Mattoni and Patrick McCurd (eds), Mediation and Protest
Movements, (pp. 21-38) Chicago: University of Chicago Press.
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CCMG-306: MEDIA ADVOCACY

One of the key traits of our current media milieu is the presence/emergence of new institutional actors in
the broad sphere of policy-making and policy-influencing. These actors have emerged both in the non-
profit sector---by extending or separating the advocacy mandate of traditional NGOs---and in the for-
profit sector, where they more easily identified as trade bodies---be it intra or inter-sectoral trade bodies.
In terms of their spatiality, these actors have emerged at the local, national and trans-national levels.
Towards building a strong analytical foundation for the course, the first module will engage with ideas of
stakeholders, institutional change and power---the conceptual building blocks of advocacy---and select
ways to operationalise their inter-relationships. The second module in this course addresses the twin
dimensions of media advocacy: first,the scope and dynamics of advocacy on the media, where
perspectives on communication rights will be emphasised; and, the second, on the practice and tools of
communication in advocacy on issues beyond the media, where the role of documentary films will be
looked at closely. Building on these, the third module will be taught in a workshop mode wherein
students will conduct desk research and fieldwork/interviews on unpacking advocacy practices around
select policy debates.

Module 1: Framing Advocacy

1.1 Stakeholders and Actors

1.2 Influence and Institutional Change
1.3 Plotting Power-Interest

Module 2: Perspectives and Practices
2.1 Advocacy on the Media

2.2 Advocacy using Media

2.3 Information Practices

Module 3: Mapping Advocacy Processes
3.1 Advocacy Modes

3.2 Complementary/Competing Interests
3.3 Networks of Stakeholders

Internal Assessment: Workshop on ‘Actors &Interests in Advocacy’ (25 marks)
Final Exam: (75 Marks)

Reading List

1.  Born, Georgina (2008), ‘Trying to Intervene: British media research and the framing of policy
debate’, International Journal of Communication 2 (pp. 691-698)

2. Burgess, John (2010) Evaluating the Evaluators: Media Freedom Indexes and What They Measure, CIMA,
Washington (pp.6-27)

3. Cammaerts, B. &NicoCarpentier (2005) ‘The Unbearable Lightness of Full Participation in a Global
Context: WSIS and Civil Society Participation’, MEDIA@LSE Electronic Working Papers No.8,
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4. Carpenter, Chad (2001) ‘Businesses, Green Groups and the Media: The Role of Non-Governmental
Organizations in the Climate Change Debate’, International Affairs Vol. 77/2 pp.313-328

5. Chapman, J. (2007) ‘India's Narmada dams controversy’, Journal of International Communication
Vol.13/1 (pp.71-85)

6. CRIS (2005) ‘Introducing Communication Rights’, Assessing Communication Rights: A Handbook,
WACC (pp.9-24; 27-31)

7. CRIS (2005) ‘Structuring Communication Rights’, Assessing Communication Rights: A Handbook,
WACC (pp.39-44)

8.  Gibson, Timothy A. (2010) ‘The Limits of Media Advocacy’, Communication, Culture & Critique
Vol.3: 44-65
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Filmmaker Working in the World’, Signs: Journal of Women in Culture and Society Vol.33/2
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CCMG-307: INTER-CULTURAL COMMUNICATION

This course applies interpersonal, intergroup and intercultural communication theories to the
understanding of intercultural communication, the processes, and the fostering of intercultural
communication competence. Students will gain an understanding of a variety of major theories and
approaches to the study of intercultural communication, and will be able to apply this knowledge to
communication contexts observed in daily life and in the media.

Module 1: Foundations of the Study of Intercultural Communication
1.1 Introduction to intercultural communication

1.2 Approaches to the study of intercultural communication

1.3 Culture and communication

1.4 History and tradition

Module 2: Theory and Processes of Intercultural Communication
1.5 Social identity and prejudice

1.6 Understanding intercultural differences

1.7 Cultural assimilation

1.8 Communication in intercultural context

Module 3: Application in Context and the Development of Intercultural Competence
3.1. The notion of civilizational differences

3.2. Intercultural communication and the media

3.3. New models for positive interaction

Internal Assessment: (25 Marks)

End Semester Exam: (75 Marks)
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CCMG-308: POLICY STUDIES AND EVALUATION

Opening the window to policy studies, this paper aims to familiarise students with different approaches
in policy formulation and policy analyses. Having done so, it equips students with capabilities and skills
required for document analysis and evaluation. It begins by providing the rationale for how different
approaches to policy analysis tend to view and prioritise institutions, instruments and actors; in doing so,
it addresses the identification of stakeholders and vested interests in the policymaking process, debates
on public interest, jurisdictional quandaries, and the complexities of national law and governance within
a global media system. With the growing complexities of media environment in the contemporary period
it becomes crucial to understand the process of Policy analysis and the role of pre- policy enquiries to
understand the larger media landscape. Familiarising students with specific techniques deployed in
evaluating the impact of interventions devised by state and non-state actors, forms the last module.

Module 1: Approaches to Policy Studies
1.1 Pluralist Approach

1.2 Neo-Liberal Approach

1.3 Anthropological

1.4 Policy studies in India

Module 2: Contexts of Public Policy in India
2.1 Media & Economic Policy

2.2 Making national Policies

2.3 Global Media Policies

2.4 Planning & Evaluation

Module 3: Techniques of policy analysis
3.1 Understanding Documents

3.2 Scope and Objectives

3.3 Source and Evidence

3.4 Outcomes

Internal Assessment: (25 Marks)

End Semester Exam: (75 Marks)

Reading List
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Napoli, Philip. M (2007) ‘Media Policy: An overview of the field’, McGannon Centre Working
Paper Series, Donald McGannon Communication Research Centre, Fordham University, New
York

McQuail, Denis and Jan van Cuilenburg, (2003) ‘Media Policy Paradigm Shifts: Towards a New
Communications Policy Paradigm, European Journal of Communication Vol. 18/2 June (pp.181-
207)

Freedman, Des (2008) ‘Theorising Media Policy’, Paper presented to the Media, Communication
and Humanity Conference, LSE, London.

Karppinen, Kari (2009) ‘Rethinking Media Pluralism and Communication Abundance’, McGannon
Centre Working Paper Series, Donald McGannon Communication Research Centre, Fordham
University, New York.

Raboy, Marc (2005) ‘Making Media: Creating the Conditions for Communication in the Public
Good’, Canadian Journal of Communication Vol 31 pp.289-306.

Harvey, David 2005, A Brief History of Neoliberalism, Oxford University Press.

Shore, Chris and Susan Wright (Ed.), (1997) Anthropology of Policy, Routledge, London and New
York. (Introduction pp.3-39)
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McDowell, Stephen D. (1997) Globalization, Liberalization and Policy Change, Macmillan.
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Public Policy Analysis: Theory, Politics and Methods.
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Communication Policy, Blackwell Publishing Ltd.
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University Press, Edinburgh.
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Anderson, James E, (2000) Public Policy Making, Houghton, New York
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3, pp.13-40)

Apter, E. Easton, (2007) ‘Institutionalism Reconsidered’, in Guy Peters, B and Pierre, Jon (Ed.),
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B and Pierre, Jon (Ed.), Institutionalism Volume-2, Sage
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CCMG- 309: MEDIA FLOWS AND TRANSNATIONALITY

Panta rhei—everything flows. This observation ascribed to the ancient Greek philosopher Heraclitus (c.
535-475 BC) seems to be more relevant today than ever before, which is why ‘flow’ has emerged as one
of the central tropes of cultural studies today. In this course, the concept is explored through the
analytical lens of global media flows which are situated within the parameters of power, asymmetry,
agency and structural preconditions. It is asked when and why flows occur, and how the continuous
exchange of ideas, information, visuals, goods and people impacts cultures and nations both on a
practical and a theoretical level.

One of the outcomes of flow on both these levels is ‘transnationality’ which points towards a changed
trajectory of the nation in an age of heightened globalization. Among the inevitable questions that arise
from an engagement with the concept is whether transnationality is product or process, whether it
constitutes the beginning or the end of the research process, and most importantly, whether it is an
innovative or an established notion. Exploring flows and transnationality on a theoretical level will
prepare students to engage with some of the most widely-debated socio-cultural concepts today, while
the discussion’s empirical grounding in the global and the Indian media scenario helps students to
deepen their insight into the nature of media processes and their significance in the changing trajectory of
an asymmetric world order.

Module 1: Theorising Flow

1.1 The semantics of Flow

1.2 Flow, Transnationality, and Asymmetry

1.3 Situating Flow in the Structure-Agency Debate
1.4 Global Flows and Counterflows

Module 2: Studying Flows

2.1 Global Concept Formation and Local Knowledge
2.2 The Dynamics of Capital and Markets

2.3 Migration and Diaspora

2.4 Image Flows and Global Visual Spheres

Module 3: Transnationality and Difference
3.1 Nationalism vs. Transnationalism

3.2 Transnationality and Interdisciplinarity

3.3 Transnational Public Spheres

3.4 The Power of (Trans-) national Governance

Internal Assessment (25 Marks)

End Semester Exam (75 Marks)

Reading List

1. Al-Ali, Nadje and Khalid Koser (eds.). 2005. New Approaches to Migration? Transnational
Communities and the Transformation of Home (London: Routledge).

2. Appadurai, Arjun. 2000. Modernity at Large: Cultural Dimensions of Globalization (Minneapolis:
University of Minnesota Press).

3. Barker, Chris. 2012. ‘Hybridity and Complex Cultural Flows’, in: id. Cultural Studies: Theory and
Practice (London: Sage), 162-164.

4. Bhaskaran, Suparna. 2004. Made in India: Decolonizations, Queer Sexualities, Trans/National
Projects (Basingstoke: Palgrave Macmillan).

5. Boyd-Barrett, Oliver and Daya K. Thussu. 1992. Contra-Flow in Global News: International and
Regional News Exchange Mechanisms (London: Libbey).
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(Oxford: Berg).
Drori, Gili S. 2005. Global E-litism: Digital Technology, Social Inequality, and Transnationality
(New York: Worth).
Fisher, Michael H. 2004. Counterflows to Colonialism: Indian Travellers and Settlers in Britain,
1600-1857 (New Delhi: Permanent Black).
Fox, Jonathan. 2005. ‘Unpacking “Transnational Citizenship’’, in: Annual Review of Political
Science, 8, 171-201.
Fraser, Nancy. 2007. ‘Transnationalising the Public Sphere: On the Legitimacy and Efficacy of
Public Opinion in a Post-Westphalian World’, Transversal. Journal of the European Institute for
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. 2014. Transnationalizing the Public Sphere (edited by Kate Nash) (Cambridge: Polity
Press).
Gaonkar, Dilip Parameshwar (ed.). 2001. Alternative Modernities (Durham: Duke University
Press).
Hannerz, Ulf. 1996. Transnational Connections: Culture, People, Places (London: Routledge).
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Internationalising Media Studies (London: Routledge), 32-47.
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Anthropological Theory, 9 (2), 131-148.
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and Transnational Cultures (London: Routledge).
Lokaneeta, Jinee. 2011. Transnational Torture: Law, Violence and State Power in the United States
and India (New York: New York University Press).
Mankekar, Purnima. 2015. Unsettling India: Affect, Temporality, Transnationality (Durham: Duke
University Press).
Mawani, Sharmina and Anjoom A. Mukadam (eds.). 2014. Globalisation, Diaspora and Belonging:
Exploring Transnationalism and Gujarati Identity (Jaipur: Rawat).
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Stevenson, Nick. 1999. The Transformation of the Media: Globalization, Morality and Ethics
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CCMG-310: STRATEGIC COMMUNICATION-I

This paper will apprise the students about transforming the knowledge domain of communication to
develop skills required to formulate communications strategies. These skills would be useful for any
organization be it in business, formal or informal organisations, civil society groups and government.
Besides exploring ideas about the need and importance of strategies, students will be made familiar with
communication tools and their use in an integrated manner. This course also attempts to inculcate the
prerequisites for developing a comprehensive strategy, including collaboration, team-work and critical
skills towards building communication strategies so as to inculcate leadership vision, lead teams, achieve
and measure success in a competitive environment, changing needs of media and audience and finally,
to develop analytical and critical thinking of issues and problems. The first two models will be taught
through class room lectures and the third module will be based on workshop mode so that students will
acquire skill set by handling tools and instruments required for Strategic Communication.

Module 1: Concept and practice of strategic communication
1.1 Scope and Definitions

1.2 Strategic turn in Communications

1.3 Strategic communication: opportunities & Challenges

Module2: Strategic Communication Planning
2.1 Analysis

2.2 Strategic design & planning

2.2 Strategy map

Module3: Domains and Interventions for Strategic Communications
3.1 Implementation

3.2 Monitoring

3.3 Impact evaluation

Internal Assessment: (25 Marks)

End Semester Exam: (75 Marks)

Readings List

1.

Barwick, Melanie, Phipps, David, Myers, Gary, Johnny, Michael, Coriandoli, Rossana. (2014).
Knowledge Translation and Strategic Communications: Unpacking Differences and Similarities for
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The Emergence of a Transboundary Field of Knowledge Nordicom Review 35 () 2, pp. 123-138
Kaplan, R.S and&Norton,D.P 2004 Strategy Maps: Converting Intangible Assets into Tangible



Outcomes, Harvard Business School Press, Boston.

10. Paul Cornish, Julian Lindley-French and Claire Yorke ,2011 Strategic Communications and
National Strategy, The Royal Institute of International Affairs, London
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2011 pp. 150-169
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Communication,Routledge, New York.

13. Smith, R.D. (2013). Strategic planning for public relations. New York. Routledge

14. Steyn, B(2009), The Strategic Role of Public Relations Is Strategic Reflection: A South African
Research Stream, Sage publication
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(2015). New York: Routledge.



CCMG-311: MEDIA, GENDER & SOCIETY

This course will critically examine media-constructed images of femininities and masculinities from a
multidisciplinary perspective. It will interrogate how media construct essentializing categories, tracing
the interconnections between media representations and gendered expectations in society. It will situate
gender within contemporary South Asian societies and examine contestations of gendered norms in
mediatized spaces. Readings from this course will draw from works on postcolonial theory, feminism,
masculinity studies, media studies and popular culture. The course will comprise classroom discussions
and workshops. Students will also be reading/viewing and interpreting mediated texts in the area and
presenting on related topics.

Module 1: Theorizing Gender and Media

1.1 Concepts and Constructs

1.2 Agency and Women in the Third World

1.3 Media, Identity and Selthood

1.4 Digital Technologies and Feminist Resistance

Module 2: Content, Image & Representations in the News Media
2.1 Representations of Femininities

2.2 Masculinities in the News Media

2.3 Gendered Violence and Transgression

2.4 Coverage of Feminist Activism

Module 3: Gender & Advertising
3.1 Constructing “Beauty”

3.2 Mediated Body Images

3.3 Feminism and Consumption
3.4 Masculinities in Advertising

Internal Assessment: (25 Marks)

End Semester Exam: (75 Marks)
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Violence in a Global Age (Studies in Media and Communications, Volume 7), Emerald Group
Publishing Limited, pp.299-330
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CCMG-312: MEDIA AND URBAN CULTURE (CBCS)

Cities have become central to understand contemporary communication practices. Media and
communication driven conflicts and urban transformations are noteworthy. This paper aims to deal with
the transformation in urban culture guided by advancements in media and communication technologies.
Urbanisation is not a new phenomenon, but the experience of urban culture today is qualitatively
different because of the mammoth technological advancements. Urban is not any more about geography
or topography. The spatial experience of urban culture that emerged during industrial capitalism has
now entered into a new phase of digitalisation signifying time-space compression in digital capitalism.
This paper will deal with the conceptual issues and then would lead towards more substantive studies on
urban culture and media.

Module 1: Conceptual Issues

1.1 Cities, Urbanism and Urbanisation

1.2 Media City/Soft City, Creative city

1.3 Approaches to the Study of Media and City

Module 2: Production and Consumption of Media City
2.1 ICT Sector and Urban Culture

2.2 Multiplexes and Urban Leisure

2.3 Culture of Smart Cities

2.4 Server Farms and Immaterial Labour

Module 3: Media City and Social Relations
3.1 Cybercafes as Gendered Spaces

3.2 Middle Class and ‘Creative Labour’

3.3 Labour in India’s IT Industry

Internal Assessment: (25 marks)

End Semester Exam: (75 Marks)

Readings
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CCMG 313 NEW MEDIA ECOLOGY: FOLDS AND ASSEMBLAGES

This course addresses the contemporary crisis in the field of media studies and the critical turn in the
notion of technicity which necessitates a rethinking of media ecology. Accelerationism, dromos, futurity
and algorithmic conditions of new media assemblages confront and overturn the existing framework of
media studies by questioning the ‘naive optimism of modernity and the nostalgic melancholia of the
postmodern’. Technicity is no more considered as a seductive analogy, heuristic fiction or a cliché, but
becomes a more open paradigm to rethink media as assemblages and folds. The diagrammatic method of
analysing media locates the conventional sociological and (political) economy perspective of media and
the anthropocentric interpretation of techno-human relations as its point of departure and focuses on the
abstract, conceptual and material dimensions of media in the backdrop of so called
post/trans/nonhuman paradigm. The hypomnetic supplements/tools which was always buried in the
darkness of unthought in the western metaphysics is now enabling new modalities of thought and
subjectivity. The modalities to be or becoming a machine/human has been radically reconfigured and
this calls for a new genealogy of media which cuts across false divisions and mechanistic/reductionist
explanations.

Module 1: Archaeology of Technics
1.1 Technics and Enframing

1.2 Technology and Alienation

1.3The New Machination: Cybernetics

Module 2: Digital Turn: Materiality/Medium
2.1 Medium/Message

2.2 The Semiological Turn

2.3 The Network Society

Module3: New Media Ecology: Reconfiguring the Technics
3.1 Societies of Control

3.2 Actants/Assemblages

3.3 Multitude

Internal Assessment: (25 Marks)
End Semester Exam: (75 Marks)
Reading Lists
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CCMG-401: REGULATION IN THEORY & PRACTICE

This paper grapples with the commercial, technological and institutional frameworks that have reshaped
our thinking about media industries. It examines policy shifts in different segments of the broadcast
industry in India since 1991, to explore in detail how processes of Liberalisation, Privatisation and
Deregulation---often collectively termed as “Reforms”--- impel the dynamics of media, technology and
governance. This brings us to reflect upon the rationale of regulation, the principals underlying models of
governance and the efficacy of institutional arrangements of regulatory governance in India. Delving
deeper into concerns of access, equity and public good which stand central to both debates on
governance and approaches to policy analysis, the course emphasises equal familiarity with primary and
secondary documents, generated from government, industry academic quarters. In doing so, we
recognise that unravelling successive policy arrangements requires drawing on multiple sources, and not
just reading into explicit “Policy” announcements, as the last module taught in workshop mode will help
us realise.

Module 1: Direction of Policy Thrusts
1.1 Abundance, Interests & Policy Shifts
1.2 Debating Liberalisation in the Press
1.3 Incipient De-regulation in Television
1.4 De-monopolisation of Broadcasting

Module 2: Regulatory Governance

2.1 Thinking Governance

2.2 Understanding Regulation

2.3 Benchmarking Regulatory Models
2.4 Competition, Ownership & Diversity

Module 3: Grappling with Re-Regulation
3.1 Public Interest

3.2 Allocating Resources

3.3 Managing Interests

3.4 Licensing Norms

Internal Assessment: (25 marks)

End Semester Exam: (75 Marks)
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CCMG-402: MEDIA SYSTEMS IN SOUTH ASIA

This course offers a critical introduction to understand the media systems in South Asia and explores the
ways different institutional frameworks affect media systems within the region. Through a comparative
approach, it will analyze the commonality and differences in media systems in South Asia and where
necessary compare them with other parts of the world. We will start by critically looking at the model of
comparative media systems developed in the context of North America and Europe and analyze its
relevance in understanding media systems and institutions in India and South Asia. After gaining
conceptual understanding of news media system, the course will look at case studies from the south
Asian region. We will also analyze how the rise of social media, web 2.0 platforms and mobile devices
compel a rethinking of comparative media research. This course will help students gain a critical insight
on issues affecting news media systems such as professional values and traditions, government
regulations, level and type of commercialism, organizational dynamics, bureaucratic pressures,
audiences and so on.

Module 1: Comparative approach and media systems
1.1. Four theories of the press

1.2. Comparative media systems

1.3. Alternative media systems

1.4. Emerging trends and issues

Module 2: Historical overview and recent trends
2.1. News media markets

2.2. Journalistic professionalism

2.3. Political system

2.4. Civil society

Module 3: Case studies

3.1. India/ Pakistan

3.2. Sri Lanka/ Bangladesh

3.3. Web 2.0 and news media system

3.4. Towards an alternative media system model

Internal Assessment: (25 Marks)

End Semester Exam: (75 Marks)

Reading List

1. Hardt, Hanno (1984). Comparative Media Research: The World According to America, Critical
Studies in Mass Communication, 5(2), 129-146.

2. Livingstone, S. (2003). On the challenges of cross-national comparative media research, European
Journal of Communication, 18(4), 477-500.

3. Nerone, J. C. (2004). Four Theories of the Press in Hindsight: Reflections on a popular model, in
New Frontiers in International Communication Theory (M. Semati, Ed.) (pp. 21-32). Rowman and
Littlefield.

4. Gurevitch, M. & Blumler, J. (1990). Comparative Research: The extending frontier,” in D.
Swanson and D. Nimmo (eds.), New Directions in Political Communication. London: Sage.

5. Baker, C. Edwin (2006). Media Concentration and Democracy: Why Ownership Matters. Cambridge:
Cambridge University Press.

6. Hallin, Daniel C. and Paolo Mancini (2004). Comparing Media Systems. Cambridge: Cambridge
University Press.

7. Hallin, Daniel C. and Paolo Mancini (2011), Comparing Media Systems Beyond the Western World,
Cambridge; Cambridge University Press.
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Hallin, Daniel C. and Stylianos Papathanassopoulos (2002). Political clientelism and the media:
southern Europe and Latin America in comparative perspective, Media Culture Society, 24: 175

Tang, Lijun and Helen Sampson (2012). The interaction between mass media and the internet in
non-democratic states: The case of China, Media Culture Society 2012 34: 457

Tworzecki , Hubert and Holli A. Semetko (2012) Media Use and Political Engagement in Three
New Democracies: Malaise versus Mobilization in the Czech Republic, Hungary, and Poland, #4e
International Journal of Press/ Politics,

Atkinson, Joe (2011). Performance Journalism: A Three-Template Model of Television News, The
International Journal of Press/Politics, 16: 102.

Plasser, Fritz (2005). From Hard to Soft News Standards? : How Political Journalists in Different
Media Systems Evaluate the Shifting Quality of News, he Harvard International Journal of
Press/Politics, 10: 47.



CCMG-403: NEWS MEDIA AND CITIZENSHIP

The role of news media in ‘creating’ citizens and in shaping their attitudes, orientation and level of
political participation is becoming crucial to framing contemporary debates surrounding citizenship as
also of media’s seminal role in the forging of it. Of particular interest is news media and civic life as also
the shift from active audiences to media citizenship. The last module substantively takes up the case of
Indian news media and citizenship and how news reportage effects political participation and civic
engagement in the country.

Module 1: Media and Citizenship: Conceptual Issues
1.1 Concepts of Citizenship

1.2 Cultural Citizenship, Rights and Representations
1.3 News Media and Civic Life

1.4 Media Consumption and citizenship

Module 2: Citizen’s Media and Media Citizens
2.1 Types of citizenship engagement

2.2 Media and its role in ‘creating’ a citizen

2.3 From active audience to media citizenship

2.4 Citizen news producers and citizen mobilization

Module 3: Media and active citizenship in India

3.1 Media, citizenship and the public sphere in India post-1947
3.2 Audience-Citizen/ Consumer: The Indian context

3.3 Media effect on civic life in India

3.4 Political reportage and voter turnout in India

Internal Assessment: (25 Marks)
Final Exam: (75 Marks)

Readings List

1. Almond, Gabriel A. and Sidney Verba, (1963) The Civic Culture: Political Attitudes and Democracy in
Five Nations. Princeton: Princeton University Press.

2. Bhargava, R. and Reifeld, H (2005) Civil Society, Public Sphere and Citizenship: Dialogues and
Reflections. New Delhi: Sage.

3. Chatterjee, Partha (2010) ‘Democracy and subaltern citizens in India’ in Gyanendra Pandey (ed.)
Subaltern Citizens and their Histories: Investigations from India and the USA. Routledge: New York

4. Clarke, Paul Barry (1994) Citizenship. Pluto Press: London.

5. Couldry, Nick, Livingstone, Sonia and Markham, Tim (2007) Media Consumption and Public
Engagement: Beyond the Presumption of Attention. Palgrave Macmillan.

6. Dahlgren, P. (2011) “Young Citizens and Political Participation: Online Media and Civic Cultures,
Taiwan Journal of Democracy, Volume 7, No. 2: 11-25.

7. Dahlgren, Peter (1995) Television and the Public Sphere: Citizenship, Democracy and the Media. chapter 6,
London: Sage

8. Dahlgren, Peter (2009) Media and Political Engagement: Citizens, Communication and Democracy.
Cambridge: Cambridge University Press

9. Dahrendorf, R. (1994) ‘The Changing Quality of Citizenship’ in Van Steenbergen, Bart (ed.) The
Condition of Citizenship, London: Sage Publications.

10. Gupta, Dipankar (2000) Culture, Space and the Nation-State. Chapter 6 and 7, New Delhi, Sage
Publications: Thousand Oaks and London.

11. Habermas, J. (1994) ‘Citizenship and National Identity’ in Van Steenbergen, Bart (ed.) The Condition
of Citizenship, London: Sage Publications.

12. Harindranath, R (2009) Audience-citizens: the Media, Public Knowledge, and Interpretive Practice. New
Delhi and Los Angeles: Sage.
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Inequality and Society. W.W. Norton and Co.: New Y ork.

McCombs, M., Holbert, L., Kiousis, S. and Wanta, W. (2011) The News and Public Opinion: Media
Effects on Civic Life, Cambridge: Polity Press, chapter 11.

Murdoch, G. (1999) ‘Rights and Representation: Public Discourse and cultural citizenship’ in Joseph
Gripsrud (ed.) Television and Common Knowledge. New York: Routledge.

Norris, Pippa (2011) Democratic Deficit: Critical Citizens Revisited. New York: Cambridge University
Press.

Norris, Pippa (2000) A Virtuous Circle? Political Communications in Post-Industrial Democracies.
Cambridge: Cambridge University Press.

Pinto, Juliet and Hughes, Sallie (2011) ‘Introduction: Media and Citizenship’, Taiwan Journal of
Democracy, Volume 7, No. 2: 1-9.

Turner, Bryan S. (1994) ‘Postmordern Culture/ Modern Citizens’, in Van Steenbergen, Bart (ed.)
The Condition of Citizenship. London: Sage Publications.

Van Gunsteren, Herman (1994) ‘Four Conceptions of Citizenship’ in Van Steenbergen, Bart (ed.)
The Condition of Citizenship. London: Sage Publications.



CCMG-404: MEDIA AND MARGINS

Cultural practices and traditions are a lifeline of communication that shape and define the nature of
inclusion and exclusion. The paper intends to understand the conceptual foundation of social structure
as it shapes the nature of communication in a human society. Issues of differences were often
constructed, institutionalized and then perpetuated that have serious repercussion in the process of
communication. It will also unveil the existence of an intimate relationship between socio-cultural life
and media life.

Module 1: Expression and Marginality
1.1Marginalization

1.2 Margins and the Other

1.3 Cultural Marginality

Module 2: Margins and Everyday Life

2.1 Media Life

2.2 Dynamic of Difference

2.3 Contour of Domination & Communication Codes:

Module 3: Minorities and the Media
3.1 Media and Identity

3.2 Subaltern Counterpublics

3.3 Minorities and Justice

Internal Assessment: (25 Marks)

End Semester Exam: (75 Marks)

Readings List
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2.
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11.

12.

Dijk, Teun A. Van (1995). The Mass Media Today: Discourses of Domination or Diversity? The
Public, 2 (2), 27-45.
Chamberlain, Susanna (2011). Whispers on the Wind: Social Inclusion and the Media. Journal of
Social Inclusion, 2 (2), 71-81.

Chandoke, Neera and Chandhoke, Neera (1996). Rethinking Minority Rights. India International
Centre Quarterly, 23 (1), 123-136.
Dardis, Frank E (2006) Marginalization Devices in U.S. Press Coverage of Iraq War Protest: A
Content Analysis. Mass Communication & Society, 9 (2) 117-135.

Deuze, M (2011). Media Life. Media, Culture & Society, 33(1), 137-148.
E. Sridharan and R. Sudarshan (eds.) India’s Living Constitution: Ideas, Practices and Controversies,
Permanent Black: Delhi
Engineer, Asghar Ali (1999). Media and Minorities: Exclusions, Distortions and Stereotypes.
Economic and Political Weekly, 34 (31), 2132-2133.
Fraser, Nancy (1997) Justice Interruptus: Critical Reflections on the “Post-Socialist” Condition, Chapters 1
and 3, Routledge: New York and London.
Greer, Chris and Jewkes, Yvonne Jewkes (2005). Extremes of Otherness: Media Images of Social
Exclusion. Social Justice, 32 (1), 20-31
Herbst, Susan (1994) Politics at the Margin: Historical Studies of Public Expression outside the Mainstream,
Cambridge University Press: Cambridge
Huspek, Micheal (1994). Oppositional Codes and Social Class Relations. The British Journal of
Sociology, 45 (1), 79-102.
Joshi, P. C (1989). Culture, communication, and social change. Vikas Pub. House (Originally for
University of Michigan): New Delhi.
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House: New Delhi.
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Muralidharan, Sukumar (2012). Media, Modernity and Minorities: Subtleties of Exclusion in the
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and sexuality, McGraw-Hill Education: Penn Plaza, New York.

Park, Robert E. (1928). Human Migration and the Marginal Man, American Journal of Sociology,
33(6), 881-893.

Peace, R. (2001). Social Exclusion: A Concept in Need of Definition. Social Policy Journal of New
Zealand, 16, 17-35
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328-339.

Rothenberg, Paula (1990). The Construction, Deconstruction, and Reconstruction of Difference.
Hypatia, 5 (1), 42-57

Schatzman, Leonard and Strauss, Anselm (1955). Social Class and Modes of Communication,
American Journal of Sociology, 60(4), 329-338.
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Swaminathan, Srilata (2007). From the Margins. India International Centre Quarterly, 33 (3/4), 56-64.
Weisser, Christian R. (2008). Subaltern Counterpublics and the Discourse of Protest, JAC, 28 (3/4),
608-620.



CCMG-405: CULTURE AND SOCIAL MEDIA USAGE

This course aims to provide a critical understanding of social media. It begins by locating the historicity
and the defining characteristics of this now ubiquitous ‘new media’. The first two modules investigate
the political economy of dominant social media platforms, including issues of interface design,
commerce and labour, and the ways in which that bears on the repertoire of uses, norms and rights
surrounding it. Herein, a number of questions are posed. How do we place these media within the
current media ecology, i.e. the emergent intersections and parallels with traditional forms of media
production, circulation and consumption? What are the freedoms and controls afforded by these media
and why? How do they help shape cultural ideas and practices related to leisure, self disclosure and
presentation, social interaction and connectedness, community building and representation, creative and
critical expression, and concomitantly, what are the social implications? Further, whether and how
social media enable a reconfiguration of existing power circuits? And how do we imagine social media
futures, including alternate conceptions and models?

Such explorations would be made through a repertoire of literature, films and online material. The third
module would map emergent areas of social media research and methodological tools. It would be
taught in a workshop mode, as part of which the students would carry out a research study on select
facets of social media use.

Module 1: Politics of Platforms
1.1 Defining Social Media

1.2 Commerce and Control

1.3 Speech and Surveillance

Module 2: Users and Practices
2.1 Curating Presence

2.2 Self and Sociality

2.3 Collaboration and Contests

Module 3: Studying the field

3.1 Lines of Enquiry

3.2 Methods

3.3 Research Design and Analysis

Internal Assessment: (25 Marks)
End Semester Exam: (75 Marks)
Reading List

1. Blakley, Johanna. (2012). Media In Our Image. Women's Studies Quarterly, 40 (1/2), 341-350.
Boyd, Danah and Crawford, Kate. (2012). Critical Questions for Big Data. Information,
Communication & Society, 15 (5), 662—679.

3. Chayko, M. (2014). Techno-Social Life: The Internet, Digital Technology, and Social
Connectedness. Sociology Compass, 8, 976-991.

4. Davis, Katie. (2012). Tensions of Identity in Networked Era: Young People’s Perspectives on the
Risks and Rewards of Online Self-Expression. New Media & Society, 14(4), 634-651.

5. Fuchs, Christian and Marisol Sandoval. (2015). The Political Economy of Capitalist and Alternative
Social Media. In The Routledge Companion to Alternative and Community Media, ed. Chris Atton,
London: Routledge, 165-175.

6. Fuchs, Christian. (2013). Theorising and analysing digital labour: From global value chains to
modes of production. The Political Economy of Communication, 2(1), 3-27.
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Fuchs, Christian. (2015). Social Media Surveillance, In Handbook of Digital Politics, Stephen Coleman
and Deen Freelon (eds), Cheltenham: Edward Elgar.

Gauntlett, David. (2011). Making is Connecting: The social meaning of creativity, from DIY and knitting to
YouTube and Web 2.0. UK: Polity Press, Chap 1.

Gehl, Robert W. (2014). Reverse Engineering Social Media: Software, Culture, and Political Economy in
New Media Capitalism, Philadelphia: Temple Univ Press, Intro and Chap 6.

Gehl, Robert W. (2015). The Case of Alternate Social Media. Social Media + Society, July-December:
1-12.

Goggin, Gerard. (2014). Facebook’s Mobile Career. New Media & Society, 16(7), 1068—1086.
Golbeck, Jennifer (2013). Analyzing the Social Web, Morgan Kaufmann

Gehl, Robert W. & Synder-Yuly, Julie (2016). The Need for Social Media Alternatives, Democratic
Communiqué, 27, 2015/2016, 78-82.

Govink, Geert & Miriam Rasch. (2013). Unlike reader, Social Media Monopolies and their Alternatives,
INC Reader 8, Amsterdam: Joh. Enschedé.

José, van Dijck & Thomas Poell. (2013). Understanding Social Media Logic. Media and
Communication, 1 (1), 2-14.

Kasana, Mehreen. (2014). Feminisms and the Social Media Sphere. Women's Studies Quarterly, 42
(3/4), 236- 249.

Kennedy, Helen. (2016). Social Media Data Mining Becomes Ordinary. In Post, Mine, Repeat.
Palgrave Macmillan UK, 1-17.

Lietsala, Kart & Esa Sirkkunen. (2008). Social Media: Introduction to the Tools and Processes. Tampere:
Tampere Univ Press.

Murthy, Dhiraj. (2012). Towards a Sociological Understanding of Twitter. Sociology, 46(6) 1059-
1073.

Papacharissi, Zizi & Paige L. Gibson. (2011). Fifteen Minutes of Privacy: Privacy, Sociality, and
Publicity on Social Network Sites. In Privacy Online, S. Trepte and L. Reinecke (Eds.), Berlin
Heidelberg: Springer-Verlag.

Penney, Joel and Caroline Dadas. (2014). (Re)Tweeting in the Service of Protest: Digital
Composition and Circulation in the Occupy Wall Street Movement. New Media & Society, 16(1), 1-
17.

Portwood-Stacer, Laura. (2013). Media Refusal and Conspicuous Non-Consumption: The
Performative and Political Dimensions of Facebook Abstention. New Media & Society, 15(7), 1-17.
Sidonie, Smith and Julia Watson. (2013). Virtually Me: A Toolbox about Online Self-Presentation.
In Identity Technologies: Constructing the Self Online. Ed. Julie Rak. Univ of Wisconsin Press, 70-95.
Sobré-Denton, Miriam. (2016). Virtual Intercultural Bridgework: Social Media, Virtual
Cosmopolitanism, and Activist Community-Building, New Media & Society, 18 (8), 1— 17.

Turkle, Sherry. (2013). Alone Together: Why we expect more from technology and less from each other. New
York: Basic Books.

Wang, Yang et al. (2011). I regretted the minute I pressed share: A Qualitative Study of Regrets on
Facebook. Symposium on Usable Privacy and Security (SOUPS), July 20-22, Pittsburgh.

Wilson, Robert E., Samuel D. Gosling and Lindsay T. Graham. (2012). A Review of Facebook
Research in the Social Sciences. Perspectives on Psychological Science, 7(3), 203-220.



CCMG-406: COMMUNICATION AND SOCIAL CONFLICT

The course employs a qualitative approach to examining social conflict. Students explore definitions,
varieties, styles, and means of analysis of conflict at the interpersonal and intergroup levels. Emphasis is
placed on the role that identity (ethnic, gender, religious, national, political) plays in the initiation,
perpetuation and resolution of conflict. Course content includes an overview of major theories of social
identity, peace and conflict, and conflict management. Need some elaboration (total upto 150 words)

Module 1: Definitions and Foundational Theory
1.1 Conflict Defined

1.2 Foundational theories

1.3 Identity theories

1.4 Intergroup dynamics

Module 2: Conflict Dynamics and the Media
2.1 Framing Devices

2.2 Intergroup Conflict

2.3 Communication Styles

2.4 Everyday conflicts

Module 3: Mediation and Peace-building
3.1 Peace Journalism

3.2 Negotiation

3.3 Resolving group conflict

3.4 Community approaches

Internal Assessment: (25 Marks)

End Semester Exam: (75 Marks)

Reading list

1.  Anderson, B. (2006). Imagined communities. New York, NY: Verso.

Boulding, E. (1995). Feminist inventions in the art of peacemaking: A century overview. Peace
& Change, 20(4), 408-438.

3. Brewer, M.B. (2001). Ingroup identification and intergroup conflict: When does ingroup love
become outgroup hate? In R.D. Ashmore, L. Jussim, & D. Wilder (Eds.), Social identity,
intergroup conflict, and conflict reduction. New York, NY: Oxford University Press.

4.  (lair, R.P. (1993). The use of framing devices to sequester organizational narratives: Hegemony
and harassment. Communication Monographs, 60, 113-136.

5.  Cloven, D.H., & Roloff, M.E. (1993). The chilling effect of aggressive potential on the
expression of complaints in intimate relationships. Communication Monographs, 60, 199-219.

6.  Deutsch, M. (1973). The resolution of conflict: Constructive and destructive processes. New Haven, CT:
Yale University Press.

7.  Fisher, R., Ury, W., & Patton, B. (2011). Getting to yes: Negotiating agreement without giving in.
New York, NY: Penguin Books.

8.  French, S.L. (2003). Reflections on healing: Framing strategies used by acquaintance rape
survivors. Journal of Applied Communication Research, 31(4), 298-319.

9.  Goffman, E. (1963). Stigma: Notes on the management of spoiled identity. New York, NY: Simon &
Schuster.

10. Gourevitch, P. (1998). We wish to inform you that tomorrow we will be killed with our families: Stories
from Rwanda. New York, NY: Picador.

11. Huntington, S.P. (1993). A clash of civilizations? Foreign Affairs, 72(3), 22-49.

12. Kakar, S. (1996). Indian identity. New Delhi: Penguin Books.



13.

14.

15.

16.

17.

18.

19.

20.
21.

22.

23.

24.

25.
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CCMG-407: NETWORKS, INFORMATION & GOVERNANCE

Viewing networking as both, socially and technologically mediated processes; this paper seeks to
understand why network practices have proliferated among administrative and commercial entities at
the macro, meso and micro levels. It examines the structure of the network and links between the
creation of social insurance mechanisms as well as knowledge building. Besides, the course provides an
overview of trust and seeks to study the possible relationship between networking and trust. Further, the
paper examines the shift of paradigm in networking from opposing and competing to that of public
private partnership in the wake of innovative systems. Likewise, it examines the twin concepts of
‘transparency’ and ‘accountability’ as important pillars to gain legitimacy for democratic governance. It
also seeks to look at the growth and importance of different information centres and their respective role
in promoting governance.

Module 1: Many Faces of Networking

1.1 The Network Society

1.2 Social Networks/Actor Network Theory
1.3 Network and Trust/Internet of Things

Module 2: Social Application of Network Technology
2.1 Models of E-governance

2.2 Network Structure and Decentralisation

2.3 ICTs for Development & Social Change

Module 3: Governing Information Network
3.1 Digital Economy & E-commerce

3.2 Cyber crimes/Threat of Surveilance

3.3 Networks & Corporations/Social Marketing

Internal Assessment: (25 marks)

End Semester Exam: (75 marks)
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CCMG-408: INFORMATICS, INDUSTRY AND WORK

The role of policy and politics in shaping the Informatics industry in India is explored at two levels: in
the links between the hardware segment and the wider, national productive economy; and, in the
contribution of firms producing high-end software and providing low-skill services. Scrutinising the
changing nature and dynamics of work in post-industrial settings forms the ground to visit key empirical
and political debates.

Looking at the early trajectory of the hardware and software sectors before 1991, the first module also
introduces the main actors of the IT industry in India. Subsequently we locate the Indian industry in the
global context, emphasising the affects of the ups and downs in the world market on both domestic
products and domestic technology. The industry has created a workforce that is new in terms of work
culture, exposure to global scenario, wages, trade unionism etc. Consequently, the last module deals
with practices of telework, thereby opening up debates on role of workforce, work culture and trade
associations/unions in this sunrise industry.

Module 1: Contextualising Informatics industry in India
1.1 Emergence of Informatics

1.2 Information Society & Economy

1.3 Electronics Policy (1975-1991)

Module 2: Global vs. Indian industry
2.1 Global Scenario

2.2 Economics of Offshoring

2.3 Market Structure of Products

2.4 New economy and Work

Module 3: Informatics industry and workforce
3.1 Anthropology of Telework

3.2 ITES & Emotional Labour

3.3 Information Labour & Unionism

3.4 Policy Alternatives

Internal Assessment: (25 Marks)

End Semester Exam: (75 Marks)
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CCMG-410: STRATEGIC COMMUNICATION-II

This paper will initiate the ability among students to address strategic Communication in select domains
on the basis of skills learnt in 3" semester. This course provides a learning experience that combines
rigorous academic study, skills development, skills application, and enables students to gain a systematic
understanding of strategic communication knowledge. It enables students to enhance their career
potential, personal and professional effectiveness, and their performance in employment in the field of
strategic communication in a range of sectors and organisations

The students will select domains be it business environment, formal and informal sectors to
develop communication strategy and implementation plan. The students will be able to develop a
strategic communications plan in the respective domain. The strategic plan will help the students to
learnto deploy resources more effectively and strategically by highlighting synergies and shared
opportunities in various programs and work areas.
This course will be mentored through workshop format. Efforts will be made to link them to various
organisations pertaining to the domains they chose. The students will be able to address the various
stages/steps of Communication strategies in a phased manner so as to evaluate the progress through
presentations.

Module 1: Operationalising Analyzing Strategy
1.1 Determine Goal

1.2 Identify and Profile Audience

1.3 Develop Messages

Module 2: Designing Strategy

2.1 Select Communication Channels
2.2 Choose Activities and Materials
2.3 Establish Partnerships

Module 3: From Strategy to Action

3.1 Implement the Plan

3.2 Monitoring Mechanism

3.3 Evaluation &Mid-Course Corrections

Internal Assessment: (25 Marks)
End Semester Exam: (75 Marks)
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Do?: Strategic Communication Efforts Surrounding American Idol’s Loss of Paula Abdul, Case
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CCMG-411: MEDIA AND CULTURE IN CONTEMPORARY SOUTH ASIA

This introductory course aims at developing an understanding about flourishing media cultures and its
products in South Asia. In doing so it aims to discover contemporary south Asia through the lens of
mass media, associated cultures andpolicies governing these industries and such sectors. It explores the
transformations in the realm of mass media, underlining its linkages with the national and regional
political dynamics and simultaneously the vibrant mass public cultures. For developing the
understanding of modern means of communication in south Asia, the paper primarily covers print,
television, new media, telecommunications, mobile devices and applications but also takes cognizance of
other fields like cinema, photography, mechanical reproductions of art and music. Briefly touching upon
these diverse forms, the paper inquires into this vast domain to understand their local characteristics
within distinct boundaries of various nations and also through convergences or overlaps beyond
boundaries constituting the regional- the south Asian media cultures.

To comprehend the media and communications in south Asia the focus is to understand the shared
cultural and historical pasts and then to unravel the dynamics of cultural and media diversity in the
region. The paper therefore revisits and broadens the conceptual constructions of South Asia. While
outlining the cartographic origins it uncovers the complex global, regional and local cultural processes
determining the makings of contemporary south Asia and its media cultures. At the same time it will
analytically recognize the multiple representations of the region and its imagery produced by the
effervescent mass media.

Consequently the paper illuminates on some important queries, such as- Can south Asia be imagined
through its media cultures as a cultural zone with infinite similarities between the nations and outside
the realm of traditional categorization of SAARC nations? Is it so that such official categories remain
instrumental in creation of media cultures? Are there far more fluid re-imaginings of South Asia in mass
media based on cultural identity that feeds into the rise of South Asian media cultures? Grounded in
such enquiries the paper explores the region through its historical changes juxtaposing its economic,
political and cultural changes to understand the contemporary south Asia and its media cultures.

1: The Region

1.1 The undivided Pasts and cultural geographies
1.2 Caste, Gender and Religion

1.3 Language, food and newer imaginings

Module 2: Media Cultures in South Asia
2.1 Print Culture

2.2 Images and moving cultures
2.4Technology and Mobility

Module 3: Media Politics in South Asia

3.1 State, Media & Civil Society

3.2 Media, Political Process and Public sphere
3.3 Community media, movements and reforms

Internal Assessment: (25 Marks)

End Semester Exam: (75 marks)
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CCMG-411: MEDIA AND CULTURE IN CONTEMPORARY SOUTH ASIA

This introductory course aims at developing an understanding about flourishing media cultures and its
products in South Asia. In doing so it aims to discover contemporary south Asia through the lens of
mass media, associated cultures and policies governing these industries and such sectors. It explores the
transformations in the realm of mass media, underlining its linkages with the national and regional
political dynamics and simultaneously the vibrant mass public cultures. For developing the
understanding of modern means of communication in south Asia, the paper primarily covers print,
television, new media, telecommunications, mobile devices and applications but also takes cognizance of
other fields like cinema, photography, mechanical reproductions of art and music. Briefly touching upon
these diverse forms, the paper inquires into this vast domain to understand their local characteristics
within distinct boundaries of various nations and also through convergences or overlaps beyond
boundaries constituting the regional- the south Asian media cultures.

To comprehend the media and communications in south Asia the focus is to understand the shared
cultural and historical pasts and then to unravel the dynamics of cultural and media diversity in the
region. The paper therefore revisits and broadens the conceptual constructions of South Asia. While
outlining the cartographic origins it uncovers the complex global, regional and local cultural processes
determining the makings of contemporary south Asia and its media cultures. At the same time it will
analytically recognize the multiple representations of the region and its imagery produced by the
effervescent mass media.

Consequently the paper illuminates on some important queries, such as- Can south Asia be imagined
through its media cultures as a cultural zone with infinite similarities between the nations and outside
the realm of traditional categorization of SAARC nations? Is it so that such official categories remain
instrumental in creation of media cultures? Are there far more fluid re-imaginings of South Asia in mass
media based on cultural identity that feeds into the rise of South Asian media cultures? Grounded in
such enquiries the paper explores the region through its historical changes juxtaposing its economic,
political and cultural changes to understand the contemporary south Asia and its media cultures.

Module 1: The Region

1.4 The undivided Pasts and cultural geographies
1.5 Caste, Gender and Religion

1.6 Language, food and newer imaginings

Module 2: Media Cultures in South Asia
2.1 Print Culture

2.2 Images and moving cultures
2.4Technology and Mobility

Module 3: Media Politics in South Asia

3.1 State, Media & Civil Society

3.2 Media, Political Process and Public sphere
3.3 Community media, movements and reforms

Internal Assessment: (25 Marks)

End Semester Exam: (75 marks)
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CCMG-412: POSTMEDIA ASSEMBLAGES

The paradigmatic shift inaugurated by the differing constitution of computation (algorithms) has
radically reconfigured the role of media and communication in the emergent present world. The tendrils
of digital machine interrogate the permeable boundary between the virtual and the real, the digital and
the non-digital, and thereby institutes new diagrams of social control intensified into logic of capture.
The abstract machines of digital dashboards inform an epistemology of the historical present in the
context of data deluge and reassemble the traditional strictures of knowledge. The shift is from the
embodied computer programmes (software) to hardware (autonomous robots) and wetware
(bioengineered transgenic organism). The post media assemblages and its cartography that the
coursework proposes, refer to this shift in the landscape of information and mediation. This coursework
focuses on three aspects: the reconfiguration of the notion of information, the postulation of post-media
assemblages, and the new interfaces (digital screens) and ecology that the post-media offers.

Module I - Theorizing the Information Society

1.1 The Information Regime and Datafied Subjects
1.2 Cyborg — Logic of Cybernetics
1.3 Genomic Information — Bio Media

Module IT - New Interfaces and the New Ecology

2.1 Society of the Screen — Streaming and Selfies
2.2 From Organism to Multitudes — Swarm Intelligence/Insect Media
2.3 Contagious Culture of the Digital — Viral and the Virus

Module IIT - Post Media Assemblages

3.1 Guattari and the Post-media
3.2 Media as Machinic Assemblages/Rhizomes
3.3 Onto- Cartography: Post Human Ecology of Media

Internal Assessment: (25 Marks)

End Semester Exam: (75 Marks)
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CCMG-413: SPATIALITY AND COMMUNICATION
Spatiality and communication are two inseparable metaphors which are bridged through networks,
power, image, space, place and time, etc. The spatiality is all about human interaction, multiplicity and
disruption in shape of communication. Such topographic interaction, multiplicity and disruption shape
the communication of the spatiality representation. These representations may vary from census to
photography to various media tools. The course will make you understand about spatiality and
communication.

Module 1: Mapping Spatiality

1.1 Space, Place and Time

1.2 Time-Space of Communication
1.3 Cartographic Communication

Module 2: Topology of Communication
2.1 Spaces of Networks

2.2 Geography and Network Topology
2.3 Place as Topology

Module 3: Spatial Media

3.1 Spatial Media Technologies (Geographic Information System and Digitally Augmented Geographies)
3.2 Geodesign and Geoprivacy

3.3 Geo-Semantic Web

Internal Assessment: (25 Marks)

End Semester Exam: (75 Marks)
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