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and travel related factors. The study contributes

rther, the identified

were then further
that constitute demographic, socio-economic,

to the understanding of the Indian domestic wellness tourism market. Fu

major wellness destinations in India are Uttarakhand, Kerala, Karnataka, and, Maharashtra.

Four attractive factors of wellness destinations were identified: natural conditions and relaxing

rice competitiveness, wellness treatments, and lastly, food attractions and

environment, p
n manager to understand the destination attributes and

hospitality. It will help the destinatio

develop strategies for destination planning, development, or promotion. Also, the study

| of becoming the best wellness tourism destination at the

suggested that India has the potentia
ce or showcase the potential

1. But extra effort is needed at various levels to enhan

global leve
eters and service providers need to brand and market

that the country holds. Destination mark
m through different strategies. Hence, the study sug
wellness tourism destinations. Discussions,

wellness touris gests marketing and

branding strategies to make India one of the sought

conclusions, and future research implications were presented.

Keywords: Domestic Wellness tourism; Segmentation; K-means clustering; India

Scanned with CamScanner



